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CANADA’S  ADS  FALSE. 

that  is  the  charge  made  by 

CORTLAND  SMITH  BEFORE 
SENATE  COMMITTEE. 

American  Prea#  Aaaociation  Preaident 
Say«  Canadian  Government  Spend* 
$250,000  a  Year  to  Lure  Our  Farm* 
eri  to  Emigrate  to  that  Country — 
Blame*  We*lem  Newapaper  Union 
—Tell*  About  Beet  Sugar  Copy. 

In  an  address  delivered  before  the 
Senate  Lobby  Probe  Committee  at 
Washington  on  Saturday,  Cortland 
Smith,  of  New  York,  president  of  the 
American  Press  Association,  which  sup¬ 
plies  several  thousand  daily  and  weekly 
newspapers  with  plate  matter,  charged 
the  Ginadian  Government  with  paying 
$250,000  a  year  for  “false  advertising 
matter,”  to  induce  farmers  to  emigrate 
from  the  United  States  to  Canada. 

Mo,;t  of  the  matter,  Mr.  Smith  said, 
is  furnished  in  the  form  of  “patent 
sheets.”  He  declared  that  J.  A.  Joslyn, 
of  Omaha,  president  of  the  Western 
Newspaper  Union,  which  furnishes  plate 
sheets  to  5,000  weekly  papers,  could  cor¬ 
roborate  his  statement,  as  his  associa¬ 
tion  uses  the  Canadian  matter. 

Mr.  Smith  said  his  own  association 
had  been  offered  the  Canadian  Govern¬ 
ment  matter. 

SOME  GLARING  COPY. 

He  produced  a  copy  of  a  weekly  paper 
printed  in  Des  Moines  carrying  a  col¬ 
umn  story  containing  the  “story”  of  an 
Iowa  farmer  who  had  “almost  starved 
in  America  and  is  now  in  Canada  hoard¬ 
ing  wealth.”  “It  is  a  crime  for  the 
United  States  to  permit  the  mails  to 
carry  such  false  matter,”  said  Mr. 
Smith.  “Canada  would  suppress  such  a 
paper  if  it  were  printed  there,  and  lied 
in  that  way  about  Canada.  It  has  been 
running  for  fifteen  years.  He  said  that 
300,000  farmers  had  been  induced  to  go 
■  to  Canada  bv  such  advertising  matter.” 

Senator  Nelson  declared  that  6,000 
farmers  had  gone  from  Minnesota,  but 
many  of  them  are  coming  back. 

Mr.  Smith  also  testified  that  he  had 
been  paid  $1,200  by  “the  United  States 
Beet  Sugar  Industry”  for  a  page  on 
sugar  beets  -that  he  had  furnished  to 
12P0  of  his  patrons  free  of  charge 
after  they  had  expressed  a  desire  to 
have  it. 

STARTLING  REVELATIONS. 

Senator  Cummins  suggested  that  the 
statement  about  the  Canadian  govern¬ 
ment  being  responsible  for  the  articles 
was  so  startling  to  him  that  he  wished 
the  committee  would  call  Mr.  Joslyn. 
Senator  Nelson  and  Chairman  Overman 
agreed  upon  that  course. 

During  Mr.  Smith’s  testimony  he  sug¬ 
gested  that  the  country  needed  a  law 
which  would  require  papers  to  accept 
advertising  without  discrimination  as 
to  the  person  offering  it  or  as  to  rates. 

“Evidently  the  witness’  idea  is  that 
the  newspaper  is  a  public  utility  and 
should  not  discriminate  and  I  have  a 
great  deal  of  sympathy  with  that  view” 
declared  Senator  Cummins. 

Mr.  Smith  testified  that  in  accordance 
with  an  arrangement  with  the  United 
States  beet  sugar  industry,  with  head¬ 
quarters  in  Washington,  he  sent  out  to 
weekly  papers  proof  sheets  of  a  page 
of  matter  dealing  with  the  beet  sugar 
industry.  About  1,000  of  these  papers 
accepted  the  offer  to  print  this  matter 
without  cost.  Mr.  Smith  said  the  beet 
sugar  people  paid  him  $1.25  for  each 
paper  printing  the  material. 

IContinued  on  page  628;) 
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AUGUSTIN  J.  POWERS. 

PRESIDENT  OF  THE  POWERS  PHOTO  ENGRAVING  COMPANY,  WHO  HAS  BEEN  ELECTED 
PRESIDENT  OF  THE  PHOTO  ENGRAVERS  BOARD  OF  TRADE. 


MONTREAL  PAPER  SOLD. 

Sir  Hugh  Graham,  Owner  of  the  Star, 
Take*  Over  the  Herald. 

(Special  Correspondence.) 

Montreal,  Jan.  21. — Sir  Hugh  Gra¬ 
ham,  owner  of  the  Montreal  Star  and 
the  Montreal  Telegraph,  has  purchased 
the  Montreal  Herald  from  D.  L.  McGib- 
bon. 

At  this  writing  Sir  Hugh  has  not 
made  known  what  he  intends  to  do 
with  the  Herald,  and  there  is  much  spec¬ 
ulation  as  to  its  disposition.  Some  say 
that  he  is  going  to  merge  it  with  the 
Star;  others  with  the  Telegraph. 

The  heads  of  departments  on  the  Her¬ 
ald  feel  that  their  services  will  no  longer 
be  required  when  the  reorganization  is 
effected  and  are  getting  ready  to  leave. 
Edward  Beck,  the  editor-in-chief,  re¬ 
signed  on  Monday. 

The  Montreal  Herald  is  an  indepen¬ 
dent  liberal,  evening  newspaper  which 
was  founded  in  1811.  Ayers  Newspaper 
Annual  of  1913  gives  it  a  sworn  circu¬ 
lation  of  26,608. 

Several  months  ago  D.  Lome  McGib- 
bon,  the  owner  of  the  Herald,  brought 
suit  against  Sir  Hugh  Graham  for 
$100,000  damages  for  Hbel,  Mr,  McGib- 


bon  alleged  that  Sir  Hugh  had  done 
everything  possible  to  injure  the  Herald 
and  was  endeavoring  to  control  the 
newspaper  situation  in  Montreal. 

“Wait  and  see,”  was  Sir  Hugh’s  an¬ 
swer  at  that  time. 

De  Witt  General  Manager  of  Herald. 

E.  D.  De  Witt,  for  many  years  adver¬ 
tising  manager  of  the  New  York  Her¬ 
ald,  has  been  appointed  general  manager 
of  that  newspaper.  The  appointment 
comes  to  Mr.  De  Witt  after  twelve 
years’  service  in  the  employ  of  James 
Gordon  Bennett,  owner  of  the  Herald 
and  the  Evening  Telegram. 

Menter  &  Ro*enbloom  Co.  A**ign*. 

The  Menter  and  Rosenbloom  Co., 
operating  59  instalment  stores  in  vari¬ 
ous  cities,  with  headquarters  at  Roches¬ 
ter,  has  placed  its  affairs  in  the  hands 
of  a  committee  of  its  largest  creditors. 
Assets  are  placed  at  $605,000;  liabilities 
at  $326,000. 

The  nomination  of  Henry  M.  Pindell 
editor  of  the  Peoria  (Ill.)  Journal,  to 
be  Ambassador  to  Rusia,  was  ordered 
favorably  reported  Thursday  by  the 
Senate  Foreign  Relations  Committee, 


10  Cents  a  Copy 


AUDIT  CONSOLIDATION. 

ADVERTISING  AUDIT  ASSOCIA¬ 
TION  AND  BUREAU  OF  VERI¬ 
FIED  CIRCULATIONS  UNITE. 

Thi*  En*ure*  One  Big  Orgenizetion 
Having  the  Support  of  All  Adver- 
ti*ing  lntere*t* — Permanent  Office* 
in  New  York  and  Chicago — Ru**ell 
R.  Whitman  to  Be  General  Man¬ 
ager — $100,000  Fund  to  Be  Rai*ed. 

As  a  result  of  meetings  held  in  this 
city  last  week  between  the  representa¬ 
tives  of  the  Advertising  Audit  Associa¬ 
tion  and  the  Bureau  of  Verified  Circu¬ 
lation  the  two  organizations  were  con¬ 
solidated.  The  new  company  will  be 
known  as  the  “Advertising  Audit  Asso¬ 
ciation  and  Bureau  of  Verified  (Circula¬ 
tion.”  Russell  R.  Whitman,  late  pub¬ 
lisher  of  the  Boston  American,  will  be 
the  general  manager  and  permanent 
headquarters  will  be  established  in  New 
York  and  Chicago. 

The  Advertising  Audit  Association 
was  organized  last  month  in  Chicago 
by  western  advertising  agents,  the  As¬ 
sociation  of  American  Advertisers, 
western  publishers  and  a  number  of 
national  advertisers.  It  was  designed 
to  take  over  the  circulation  audit  work 
of  the  A.  A.  A.  which  that  body  had 
carried  on  for  several  years.  Russell 
R.  Whitman  was  made  general  manager, 
with  headquarters  in  Chicago. 

association’s  representative. 

The  Bureau  of  Verified  Circulation 
was  organized  a  few  months  ago  by 
representatives  of  the  following  associa¬ 
tions:  the  American  Newspaper  Pub¬ 
lishers’  Association,  the  Periodical  Pub¬ 
lishers’  Association,  the  Association  of 
New  York  Advertising  Agents,  Feder¬ 
ation  of  Trade  Press  Associations. 
Technical  Publicity  Association,  Asso¬ 
ciation  of  National  Advertising  Man¬ 
agers,  and  Associated  Farm  Papers. 

Both  of  these  associations  have  been 
working  for  some  time  alonfe  the  line 
of  forming  a  national  plan  for  verify¬ 
ing  and  auditing  circulations. 

Experienced  advertising  men  who 
have  recently  given  the  matter  much 
thought  came  to  the  conclusion  that 
there  was  no  need  of  having  two  large, 
and  necessarily  expensive  organizations, 
to  do  work  that  could  be  done  by  one. 
All  that  was  needed  was  a  single  bSso- 
:  ciation  that  would  have  the  active  sup- 
port_  and  confidence  of  advertisers,  ad- 
'  vertising  agents  and  publishers. 

CONFERENCE  IN  NEW  VORK. 

Finally  prominent  members  of  the 
two  associations  mentioned  above  sug- 
.  gested  that  they  be  consolidated,  first 
.  because  of  the  great  saving  in  the  cost 
.  of  carrying  on  the  work  and  second  be- 
.  cause  of  a  tremendous  saving  of  time 
.  and  effort.  Letters  were  exchanged  be- 

I  tween  the  two  bodies,  and  as  a  result 
'  on  Thursday,  Jan.  15,  a  conference  be- 
j  tween  their  representatives  was  held 

at  the  Aldine  Club,  in  New  York,  at 
which  twenty  prominent  advertising 
men  were  present,  including  Stanley 
Clague  and  Russell  R.  Whitman,  of  Chi- 
,  cago,  Emery  Mapes.  of  Minneapolis,  and 
-  C.  M.  Rogers,  of  Cleveland. 

A  committee  in  temporary  organiza- 
3  tion,  of  which  W.  Erickson  was 
.  chairman,  was  appointed  to  consider 
3  and  if  advisable  draw  up  a  plan  for  the 
consolidation  of  the  Advertising  Audit 
Association  and  the  Bureau  'of  Verified 

II  Circulation.  This  committee  submitted 
J  its  report  at  a  meeting  held  on  Satur- 
j  day.  The  report  favored  consolidation 
e  and  made  certain  recommendations, 

(Continued  on  page  621.) 
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WASHINGTON  TOPICS. 

Senator  Henry  F.  Ashurst  Deliver*  a 
Clascic  Address  on  the  Contest  for 
a  Free  ^res*  —  Change*  on  the  Wsish- 
ington  Times  Staff  —  National  Pres* 
Club  Conunittee*  for  Coming  Yeax  — 
Albert  Now  Msumger  World  Bureau. 

(Special  Correspondence.) 
Washington,  Jan.  21. — In  a  speech 
in  the  Senate  on  Wednesday,  advocating 
Woman’s  Suffrage,  which  was  described 
by  his  colleagues  as  a  classic.  Senator 
Henry  F.  Ashurst  cited  the  strenuous 
contest  the  English  speaking  people 
have  made  for  a  free  press.  The  Sena¬ 
tor  said  in  part  as  follows: 

“The  privileges  which  the  English 
speaking  people  hold  to  be  of  inestima¬ 
ble  value,  to  wit,  suffrage — based  upon 
p  .triotism  and  integrity  instead  of  upon 
property — a  free  press,  and  freedom  of 
religion,  have  not  been  easily  acquired 
or  easily  maintained.  The  contest  for  a 
free  and  untrammeled  press  has  been 
ju:t  as  keen  and  intense  as  the  contest 
for  a  free  ballot. 

“In  England,  until  the  expiration  of 
the  licensing  act.  May  3,  1695,  it  was 
by  no  means  certain  that  the  publica¬ 
tion  of  a  newspaper  was  not  illegal. 

“A  fair  sample  of  the  unfriendly  at¬ 
titude  of  the  aristocratic  classes  toward 
the  newspapers  at  this  time  is  well  dis¬ 
closed  by  Sir  Roger  L’Estrange,  who,  in 
May,  1680,  in  first  exercising  his  au- 
thoritv  as  licensor  and  censor  of  the 
press,  and  in  explaining  the  attitude  of 
the  privileged  and  ruling  classes, 
amongst  other  things,  said : 

A  newspaper  makes  the  multitude  too 
familiar  with  the  actions  and  councils  of 
their  superiors  and  Rives  them  (the  multi¬ 
tude)  not  only  an  itch,  but  a  kind  of  color- 
abie  right  and  license  to  be  meddling  with 
the  Government. 

“Even  the  Congress  of  the  United 
States  once  passed  a  law — act  of  July 
14.  1798 — which  declared  it  to  be  a 
crime  to  publish  any  false,  scandalous 
article  concerning  Congress  or  the 
President,  and  making  it  unlawful  to 
stir  up  sedition  against  the  United 
States.” 

It  is  difficult  to  estimate  the  number 
of  prosecutions  conducted  under  this 
section  law',  but  sufficient  it  is  to  observe 
that  each  prosecution  still  further  served 
to  swell  the  tide  of  indignation  against 
it  and  its  authors,  and  the  heat  of  popu¬ 
lar  resentment  against  the  sedition  law 
was  undoubtedly  one  of  the  features  of 
the  campaign  which  promoted  the  tri¬ 
umph  of  Thomas  Jefferson  and  the  de¬ 
feat  of  John  Adams  in  1800. 

“Of  course  it  will  be  remembered  that 
‘liberty  of  the  press’  does  not  mean 
that  anyone  is  thereby  licensed  to  print 
false  scandals  of  other  persons,  but  it 
simply  means  that  all  persons  have  the 
right  to  speak  and  print  their  opinions 
upon  any  subject  whatever,  without  any 
prior  restraint  on  or  any  subsequent 
penalty  for  publishing,  so  long  as  they 
do  not  injure  another  in  his  or  her  per¬ 
son,  reputation,  or  property,  and  do  not 
attemnt  forcibly  to  subvert  the  Govern- 
mp^t.” 

The  Senator  was  warmly  congratu¬ 
lated  at  the  conclusion  of  his  able  argu¬ 
ment 

There  has  been  a  general  change  on 
the  Washington  Times  staff.  Marvin 
Hunter  McIntyre,  former  makeup  man 
has  been  made  city  editor.*  .Albert  H. 
Lovett,  who  until  recently  was  the  city 
editor  has  been  made  the  dramtic  edi¬ 
tor  and  S.  Bert  Repasz.  has  been 
changed  from  the  head  of  the  conv  desk 
to  his  old  job  of  makeup  man.  W'illiarn 
Doyle  has  been  promoted  from  the  rim 
of  the  copv  desk  to  head  of  the  desk 
and  Tom  Kirbv  and  Mike  Flynn  have 
been  aded  to  the  copy  desk. 

Ralph  Collins,  better  known  as 
“Spike”  has  been  taken  from  depart¬ 
mental  work  and  is  now  signing  his 
name  to  general  feature  news  stories. 
John  A  Stringer  is  a  recent  addition 
to  the  Ti'nes  staff.  Leigh  Wilson  con¬ 
tinues  acting  managing  editor  until  a 
definite  decision  has  been  made  in  re¬ 
gard  to  this  imnortant  position. 

Charles  S.'  Albert,  for  many  years 


C.  R.  PENDLETON. 

EDITOR  MACON  TELEGRAPH  WHO  DIED  JA.NLARV  16. 


a  member  of  the  New  York  World 
bureau,  is  acting  manager  of  the  bureau 
since  the  death  of  Harry  Dunlap.  Mr. 
.\lbert  is  one  of  the  most  prominent 
members  of  the  Washington  corre¬ 
spondents  and  was  for  several  years 
chairman  of  the  Standing  Committee 
of  Washington  Correspondents,  a  posi¬ 
tion  which  is  regarded  as  one  to  be 
held  by  the  ablest  and  most  popular 
member  of  the  corps  of  correspondents. 

Whitehead  Kluttz,  formerly  of  the 
New  York  American  bureau  of  this 
city,  has  been  appointed  secretary  of 
the  International  Boundary  Commission, 
succeeding  L.  White  Busby,  who  was 
formerly  of  the  Chicago  Inter-Ocean. 
Mr.  Busby  w’ill  assist  L^ncle  Joe  Can¬ 
non  in  his  preparation  of  his  book  of 
reminiscences. 

Committees  to  act  during  the  coming 
year  have  been  appointed  for  the  Na¬ 
tional  Press  Club.  The  chairmen  are 
as  follows : 

Executive  committee.  Frank  B.  Lord ; 
house  committee,  W.  L.  Crounse:  mem¬ 
bership  committee,  Morton  M.  Milford; 
auditing  committee.  Donald  A.  Craig : 
committee  on  fixed  events,  Frederic  J. 
Haskin :  entertainment  committee,  Rob¬ 
ert  J.  Patchin;  library  and  art  commit¬ 
tee,  A,  J.  Jacobson;  publicity  commit¬ 
tee.  Earl  Godwin ;  charity  committee, 
Louis  Garthe;  eligibility  committee. 
Fred  Emer>-;  finance  committee,  O. 
F.  Schuette,  chairman  and  .\shmun  N. 
Brown,  treasurer. 

Petition  Against  the  Pensacola  News. 

A  petition  in  involuntary  bankruptcy 
has  been  filed  against  the  Pensacola 
CFla.)  News,  the  oldest  newspaper  in 
Western  Florida.  The  proceedings  were 
the  outcome  of  a  civil  suit  for  the  re¬ 
covery  of  payment  on  notes  said  to 
amount  to  approximately  $8000.  The 
News  was  established  more  than  thirty 
years  ago.  H,  Felkel  is  editor. 


DEATH  OF  C.  R.  PENDLETON. 

Charles  Rittenhouse  Pendleton,  for 
fifteen  years  editor  and  part  owner  of 
the  Macon  (Ga.)  Telegraph,  died  from 
acute  Bright’s  Disease  on  January  16, 
following  an  illness  of  four  weeks. 

Mr.  Pendleton  was  held  in  high  es¬ 
teem  throughout  the  south,  many  of  his 
admirers  ranking  him  next  to  Henry 
Watterson,  and  like  him  he  was  given 
the  title  of  “Colonel.”  He,  however, 
preferred  no  title  whatever. 

He  was  born  on  a  farm  in  Effingham 
County,  Ga.,  on  June  26,  1850,  being  the 
fifth  child  of  Philip  C.  Pendleton,  who 
established  the  Southern  Post,  and 
other  papers.  His  education  was  de¬ 
rived  from  the  public  schools  and  from 
a  private  master. 

In  hinting  a  love  for  printers’  ink,  he 
engaged  in  journalism  as  a  young  man, 
and  became  editor  of  the  Macon  (Ga.) 
Daily  Telegraph  in  1896.  He  was  in¬ 
terested  in  politics  and  had  been  a 
member  of  the  Macon  Board  of  Edu¬ 
cation  since  1905. 

Funeral  services,  conducted  by  his 
youngest  brother.  Bishop  N.  D.  Pendle¬ 
ton,  of  the  New  Church  of  the  New 
Jerusalem,  Pittsburgh,  Pa.,  were  held  at 
the  home  of  the  dead  editor  on  Sunday. 
The  entire  Board  of  Education  acted  as 
honorary  pall  bearers,  while  the  active 
pall  bearers  were  chosen  from  the  em¬ 
ployees  of  the  Telegraph.  (Governor 
John  M.  Slaton,  of  Georgia,  was  pres¬ 
ent  at  the  funeral  service. 

Many  tributes  were  paid  to  the  mem¬ 
ory  of  Mr.  Pendleton  and  a  large  num¬ 
ber  of  them  were  printed  in  the  Tele¬ 
graph.  He  was  always  considerate,  gen¬ 
tle,  charitable  and  kind,  but  firm.  He 
was  a  man  who  stood  in  the  breach  and 
filled  up  the  gap.  He  had  strong  con¬ 
victions  and  a  virile  pen.  Back  of  these 
he  had  character  and  love  of  the  right 
which  accounts  for  much  of  his  power 
as  an  editor. 


January  24,  1914 

PITTSBURGH  BUDGET. 

Large  and  Juicy  Plum*  Fall  into  the 

Lap*  of  Local  Newspaper  Men _ 

Schooley  of  the  Chronicle  Tele¬ 
graph,  Secretary  to  Mayor  Arm. 

strong— Members  of  the  Carnegie 

Fund  Commission— Other  Change*. 

(Special  Corresnundence.) 

Pittsburgh,  Pa.,  Jan.  22.— The  munici¬ 
pal  plum  trees  has  been  shaken  with 
the  following  results  for  ne.'spauer 
men:  Roy  D.  Schooley,  of  the  t  broni- 
cle-Telegraph  staff,  secretarv  to  Mavor 
Joseph  G.  Armstrong,  at  $3.'600  a  year' 
John  B.  Townley,  political  writer  of 
The  Press,  head  of  the  bureau  of  iiub- 
licity,  at  $2,400  a  year;  T.  H.  B.  Batter- 
son,  confidential  secretary  to  Charles 
Hubbard,  director  of  the  Departnu  nt  of 
Public  Safety. 

Of  course  while  the  plums  weie  be¬ 
ing  handed  out  to  those  fortuiiau  ones 
lemons  were  being  distributed  to  .thers. 
but  these  had  already  arrant  d  for 
•other  good  positions.  Jack  Bailey,  who 
was  director  of  the  Department  oi  Pub¬ 
lic  Safety  and  former  managing  editor 
of  the  Post,  is  now  business  manager  of 
the  Pittsburgh  baseball  club  of  the  Na¬ 
tional  League,  known  as  the  Pirates. 
Chester  D.  Potter,  who  was  head  of 
the  Civil  Service  Commission,  and 
former  political  editor  of  the  1  )i. patch, 
has  taken  a  position  with  a  big  corpor¬ 
ation.  Burd  Patterson,  who  wa.s  secre¬ 
tary  of  the  Civil  Service  Commission, 
has  a  busy  job  looking  after  liu  Ohio 
and  Lake  Erie  ship  canal  and  the  His¬ 
torical  Society  of  Western  Pe.insyl- 
vania.  Some  more  plums  and  -ome 
more  lemons  are  in  view  as  far  as  news¬ 
paper  men  are  concerned. 

APPOINTMENTS  FOR  NEWSPAPER  .MEN. 

.Austin  Beach,  who  had  been  city  edi¬ 
tor  of  the  Dispatch  for  over  twn  years, 
has  been  appointed  news  editor  of  that 
paper  by  C.  A.  Rook,  the  publisher  and 
editor  of  the  Dispatch.  This  position  on 
the  Dispatch  carries  with  it  the  duties 
of  managing  editor. 

N.  J.  McBride,  auditor  of  the  Dis¬ 
patch,  is  convalescent  from  a  severe  at¬ 
tack  of  laryngitis. 

Fred  J.  Splitstone,  of  Leslie’s  has  been 
visiting  his  parents  at  Linesville,  Ohio. 
He  was  a  well  known  newspaper  man  in 
Pittsburgh. 

Walter  F.  Dunn,  of  the  sporting  de¬ 
partment  of  the  Public  Ledger,  of 
Philadelphia,  was  home  for  the  hoH- 
davs. 

W.  H.  French,  the  Pittsburgh  agent 
of  the  Associated  Press,  who  was  in 
the  West  Penn  Hospital  for  some  weeks 
because  of  an  attack  of  rheumatism,  is 
now  at  Mt.  Clemens,  Mich.,  wdiere  his 
condition  is  improving. 

Among  the  former  newspaper  men 
who  are  now  agents  for  the  Carnegie 
Hero  Fund  Commission,  and  who  were 
home  during  January,  are  the  follow¬ 
ing  :  John  Benitz,  C.  L.  McMurtry,  Wil¬ 
liam  Harris,  James  S.  McGill  and  .An¬ 
drew  Rowley.  R.  S.  Fendrick.  another 
Pittsburgh  newspaper  man.  has  been 
appointed  an  agent  of  the  commission 
and  started  out  this  week  on  his  new 
duties. 

Lawrence  M.  Dorris  has  been  anpoint- 
ed  city  editor  of  the  Post ;  L.  C.  Carson, 
city  editor  of  the  Dispatch,  and  H.  Col- 
berry,  city  editor  of  the  Leader. 

Miss  Alice  M.  Quinn,  who  for  several 
years  held  an  executive  position  with 
the  Tri  State  News  Bureau,  sv'is  on 
January  1  married  to  John  G.  Gibb,  of 
Sewicklev.  The  wedding  took  place  at 
the  bride’s  former  home  in  Salem,  Ohio. 
Mr.  and  Mrs.  Gibb  are  livinc  on  Fred¬ 
erick  avenue,  Sewickley.  Miss  Quinn 
was  remembered  with  several  handsome 
present  from  her  newspaper  associates. 

London  Mirror  Cuts  off  Early  Copies. 

The  New  York  newspaper  corre¬ 
spondent  in  London  is  now  persona  non 
grata  with  the  Dailv  Mail.  The  early 
copy  of  that  newspaper,  long  supplied 
to  American  correspondents,  has  been 
t  cut  off.  The  papers  struck  from  the 
•  Mirror’s  “visiting  list”  include  the  Her- 
al  1,  Times,  Tribune  and  Sun, 
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CHICAGO  HAPPENINGS 


ORGANIZE  MUTUAL  AID  LEAGUE. 


Missouri  Associated  Afternoon  News¬ 
papers  to  Better  News  Service 
and  Ad  Conditions. 

^Spc(•illl  Correspondence.) 

St.  Louis,  Mo.,  Jan.  17. — The  Mis¬ 
souri  Associated  Afternoon  News¬ 
papers,  an  intrastate  news  and  adver¬ 
tising  association,  intended  not  only  to 
swell  the  dividends  of  the  respective 
publications,  but  increase  the  efficiency 
of  the  news  service  in  small  towns,  was 
organized  at  a  meeting  of  twenty-five 
Missouri  editors  in  this  city  yesterday. 

By  means  of  the  intrastate  news  ex¬ 
change  the  small  dailies  of  the  State 
will  be  supplied  with  all  news  affect¬ 
ing  their  neighborhoods  each  day  from 
all  portions  of  the  State.  Each  mem¬ 
ber  of  the  association  will  act  as  C(w- 
respondent  in  his  territory  for  all  other 
dailies. 

In  this  manner  they  expect  to  cover 
the  State  for  news  interesting  to  their 
own  readers  in  a  manner  heretofore 
impossible.  The  exchange  system  is 
limited  to  afternoon  papers  and  only 
one  paper  in  each  town  will  be  favored 
with  the  service. 

The  association  will  be  controlled  by 
a  commission  of  three  members.  These 
have  been  chosen  as  follows;  L.  M. 
W  hite,  Mexico  Ledger,  president ;  J.  B. 
Powell,  University  Missourian,  vice- 
president,  and  E.  E.  Swain,  Kirksville 
Express,  secretary.  White  will  have 
general  management,  Powell  will  look 
after  advertising  and  Swain  will  super¬ 
vise  the  editorial  end  of  the  organiz'i- 
tion. 

The  news  service  will  go  into  effect 
at  once,  but  the  business  features  will 
not  be  taken  up  until  after  a  meeting 
to  be  held  in  Columbia,  .Mo.,  during 
Journalism  Week,  which  begins  May  17. 

It  is  planned  to  consolidate  the  cir 
culation  of  the  papers  interested  in  the 
enterprise  and  submit  figures  to  every 
advertising  agency,  which  has  business 
to  place  in  Missouri.  By  this  the  pub¬ 
lishers  believe  the  work  of  the  adver¬ 
tisers  will  be  simplified  and  the  coun¬ 
try  papers  will  carry  a  larger  amount 
of  foreign  advertising. 

.A.mong  those  attending  the  meeting 
were  Fred  Naeter,  Cape  Girardeau  Re¬ 
publican;  W.  J.  Sewell,  Carthage  Re¬ 
publican;  F.  L.  Martin  and  J.  B.  Pow¬ 
ell,  University  Missourian ;  William 
Southern,  Jr.,  Independence  E.xaminer; 
1-.  E.  Swain,  Kirksville  Express;  ().  L. 
Preston,  Marshall  News;  J.  E.  Hull, 
Maryville  Tribune;  L.  M.  White,  Mex¬ 
ico  Ledger;  R.  W.  Mitchell,  Nevada 
Post;  D.  L.  Burnsides,  Poplar  Bluff  Re¬ 
publican  :  R.  M.  Thomson.  St.  Charles 
Mark  Sullivan,  who  has  been  with  Banner-News,  and  Philip  Ganez  of  Ma- 
Collier’s  since  1906  as  a  political  writer,  con. 

conducting  the  “comments  on  congress”  - - - 

department,  has  been  appointed  editor  of  Milwaukee  Leader  Suit, 

_ V.  He  will  continue  to  write  i  •  .  .u  i  r 

‘comments”  in  addition  t<.  his  new  ,  I^eclarmg  that  the  awarcl  of  $17,.->0t 
Robert  1.  Collier,  head  of  the  'lamages  by  a  jury  m  the  $.-)0,000  hbe 
has  been  editor  against 

o  f  V  rm-jn  Milwaukee  Leader,  a  Socialist  daily, 

since  the  resignation  ot  iSorman  Hap-  .  .  j  u  •  i  r 

-  -  -  Collier  with  his  wife  "f  supported  by  evidence  of  uiuis- 


3oyce  Optimistic  on  Second  Honey¬ 
moon  Trip  with  First  Wife— Suit 
Against  Trend  Magazine  on  News¬ 
paper  Subscription  Scheme — Bars 
City  Seal  on  Reporter  Badges — 
Value  of  Press  in  Keeping  Watch. 

( .s';)cc<aJ  Correspondence. ) 

Chr.vi".  Jan.  21.— The  third  honey¬ 
moon  o'  William  D.  Boyce,  found  the 
publisher  of  the  Chicago  Ledger  and 
Saturda\  Blade,  globe  trotter  and  lion 
hunter,  iis  hopeful  and  optimistic,  as  did 
anv  of  his  preceding  ones.  Mr.  Boyce 
set  forth  from  New  York  last  week 
on  a  belated  honeymoon  trip  with  his 


s.ile  of  lots  in  connection  with  a  new-- 
paper  'ubscription  scheme. 

reporter’s  badges. 

('hica  'o  newspaper  reporters  wearing 
badges  bearing  the  city  seal  are  violat¬ 
ing  the  law,  according  to  Chief  of  Po¬ 
lice  Gleason.  "There  is  an  ordinaiue 
forbidding  the  use  of  the  city  seal," 
said  the  chief.  "If  the  reporters  who 
have  stars  with  the  seal  on  will  return 
them  to  the  company  from  which  they 
purchased  them  I  will  see  that  they  get 
their  niouev  back.  1  have  already  made 
arrangements  for  this.  I  believe,  how¬ 
ever,  that  newspaper  men  should  have 
a  recognized  insignia  of  authority.  It 
seems  as  though  a  fire  badge  is  within 
the  reach  of  any  one.  I  am  in  favor 
of  a  card  with  the  owner’s  i‘ 
on  it  and  the  name  of  the  paper  where 
he  is  employed.” 

The  value  of  a  newspaper  in  keening 
watch  on  politicians  and  the  manipula¬ 
tors  of  government  was  detailed  by  business 
John  1'.  Delaney,  newspaper 
twice  candidate  for  Congres: 

Third  district,  who  spoke  recently  before  period 
the  students  of  St.  Cyril'  "  " 

Delaney  told  of  some  of  the  big  cam 

paigns  and  crusades  w . 

undertaken  ' ,  ' 

of  the  reforms  w 
of  the  dangers 
reporter,- 
newspapers. 

vested  with  graft,  vice  and 
it  not  for  the  watchful  eyes 
newspapers,”  said  Mr.  Delaney. 

While  fixing  the  furnace  at  his  home  the  advci 
the  other  evening,  I'rank  P.  Ilassler’-^ 
pwket-book  containing  $.15  fell  into  the 
coal-bin  and  was  unwittingl\  shoveled  quently 
into  the  fire  along  with  a  scoop  full  ... 

coal.  When  noticed  burning  it  w  as  too  w  here  he  was  associated 
late  to  recover  the  money,  and  the  well  “  ' 

known  newspaper  man  was  so  much  years, 
out.  Mr.  Scholz 

The  Chicago  Dramatic  Society  held  b'ni 
its  third  salon  last  week  on  h'riday  where  he 
evening  at  the  residence  of  Mr.  and  mmento  I 
Mrs.  George  T.  Houston, 

Park  avenue.  O.  L.  Hall,  dramatic  critic  Sentinel, 
of  the  Chicago  Journal,  lectured  on 
“The  Technique  of  Modern  Drama.” 

Henry  J.  Allen,  the  Wichita,  Kansas, 
publisher,  addressed  the  Progressive 
Club  here  late  last  week. 


CHARLEiS  H.  SCHOLZ. 

THE  NEW'  BUSt.XESS  MANAGER  OF  THE  NEW  YORK  TRIBUNE. 


photograph  Charlet  H.  Scholz,  of  the  Milwaukee  aid,  who  died 
Sentinel,  Now  on  New  York  Paper. 

Charles  H.  Scholz,  of  the  Milwaukee  trust.  The  pn 
Sentinel,  who  was  this  week  appointed  Item  plant  is 

_  manager  of  the  New  York  auctioneers,  w 

man  and  Tribune,  was  born  in  Chicago,  and  his  the  court  pern 

s  in  the  new'sjiaper  experience  extends  over  a  proper  parties. 

’  ‘  of  twenty  years.  He  started  in  _ 

Cfdlege.  Mr.  the  newspaper  husines's  on  the  old  Chi- 

_  cago  Record  and  Daily  News,  in  the  Mark  Sullivan 

Inch  had  been  early  ’Ws,  and  went  through  the  var- 

by  Chicago  newspapers  and  ions  deriartments,  covering  the  adver- 

■Inch  resulted.  He  told  tising.  circulation,  and  mechanical  de- 

encountered  daily  by  partments.  His  experience  in  the  me-  _ 

and  investigators  for  the  big  chanieal  departments  qualified  him  as  a  the  weekly 

‘Chicago  would  be  in-  pressman  and  stereotyper,  not  in  theory  the 

crime  were  hut  in  actind  iiracticc.  duties. 

of  the  .^fter  finishing  his  course  in  the  me-  publishing  corporation, 

ehanical  departments,  he  returned  t<  _ 

■rtising  department,  and  thence  good  in  1912.  .  . . . 

to  the  circulation  department  of  the  .sailed  for  Europe  jan.  15,  to  be  gone  six 
(  hicago  Record-Herald.  He  siibse-  months  or  more. 

became  assistant  circulation  _ 

,,f  manager  of  the  Philadelphia  Press.  .  .  .  .  n  « 

J  with  his  broth-  A»»ociated  Press  Oinces  Move  May  1. 

er.  Flmil  M.  Scholz.  for  a  number  of  Officials  of  the  .-Yssociated  Press 

signed  a  lease  on  Wednesday  for  the 
wife’s  failing  health  took  entire  second  floor  of  51  Chambers 
to  the  Pacific  Coast  four  years  ago,  street,  facing  C  ity  Hall  Park,  between 
■  was  eonnected  with  the  Sac-  Broadway  and  Centre  streets,  into 
5ec.  Returning  East,  he  be-  which  the  general  offices  will  be  moved 
4931  Lake  ‘'amP  connwted  with  ,the  Milwaukee  afiout  May  1.  The  Western  I’nion 
■■  1,  where  he  has  been  for  the  past  Buildin.g,  in  which  the  .Associated  Press 

year,  during  which  time  he  succeeded  in  has  been  housed,  ever  since  its  organiza- 
increasing  the  circulation  of  the  Sentinel  tion,  is  to  be  torn  down. 

25  per  cent.  - 

aniiointment  as  business  manager  R.-elect  Officer,  of  St.  Loui.  Globe, 
of  the  I  ribune  brings  out  the  fact  that  i  i 

there  are  three  brothers  who  are  bu.si-  ,  the  annual  meeUng  of  the  stock¬ 
ness  managers,  namelv.  Ernest  A.  ^ 

Scholz.  of  the  Chicago  Record-Herald,  Pttblisher  of  the  St.  Louts  Globe- Demo- 

and  Emil  M.  .Scholz  of  the  New  York  ^ 

Fv..ninir  Pr,cf  Houscr,  Charles  H.  McKee,  E.  Lansing 

r-vining  t  osr.  ^  ,  ,,  P^rfnr  nn,i  r 
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It  is  re;id  every  day  by  a  greater 
number  of  people  than  any  other 
daily  newspaper  west  of  New  York 
City  —  advertisers  w'ho  concentrate 
in  the 

Chicago  Evening 
American 

Get  the  best  results 


The  Circulation  f  the 

New  York 
Evening  Journal 

is  more  than  DOUBLE  its 
nearest  competitor  in  the  even¬ 
ing  field,  exceeding  it  by  over 
400,000. 

Net  paid  daily  77C  OOQ 
average  for  Sept.  I  I 


The  Circulation  of 

THE  BOSTON  AMERICAN 

IS  OVER 

400,000 

DAILY  and  SUNDAY 
The  LARGEST  b  NEW  ENGLAND 


BEST  PAPERS 
IN  BEST  TERRITORY 

News  League  of  Ohio 

Dayton  News 
Springfield  News 

Daily  and  Sunday 

HOME  OFFICE,  D.WTON,  OHIO 

New  York  —  LaCoste  &  Maxwell,  Monolith 
Building 

Chicago — John  Glass,  Peoples  Gas  Building 


Detroit  Saturday  Night 

is  an  established  factor  in  the  newspaper 
life  of  Detroit  and  Michigan.  Its  influence 
advances  beyond  the  bounds  of  its  home 
community,  and  in  this  larger  influence 
there  have  ceme  both  to  the  refers  of,  {ind 
the  advertisers  in,  DETROIT  SATURDAY 
NIGHT  a  larger  measure  of  personal  profit 

Foreign  Advertising  Representatives 

F.  S.  KELLY  &  CO.  GEO.  H.  ALCORN 
12li  Pcaplet  fiat  Bld(.  Tribane  BUf. 

CHICAGO  NEW  YORK 


*  YOU  MUST  USE  THE 

:  LOS  ANGELES 

ErXAMINErR 

to  cover  the  GREAT  SOUTHWEST 

MORE^ 135,000 


POWERS,  PRESIDENT. 

Photo  Engravers’  Board  of  Trade 

Choose  Him  as  Head  and  Listen 
to  Suggestions  for  the  Im- 
''  provement  of  Business. 

At  the  annual  meeting  of  the  Photo 
Engravers’  Board  of  Trade  held  at  1 
Madison  avenue  last  week  Augustin  J. 
Powers,  president  of  the  Powers  Photo 
Engraving  Co.,  154  Nassau,  was  elected 
prerident  of  the  organization. 

■  In  the  course  of  his  speech  of  accept¬ 
ance  Mr.  Powers  urged  the  committee 
on  labor  to  foster  and  maintain  a  spirit 
of  co-operation  and  friendliness  between 
capital  and  labor  which  should  lead  to 
the  adjustment  of  any  and  all  contro¬ 
versies  by  arbitration  and  conciliation. 
Continuing,  he  said : 

“Any  work  which  this  organization 
does  is  a  failure  when  it  does  not  obtain 
the  enipicyci  s  good  will  and  create  a 
proper  esprit  de  corps.  Therefore,  if 
there  is  no  objection,  I  shall  personally 
invite  the  president  of  the  Photo  En¬ 
gravers’  Union,  No.  1,  of  New  York 
City,  to  be  present  at  our  next  monthly 
meeting  as  our  guest  of  honor,  and 
shall  urge  that  at  each  succeeding 
monthly  meeting  this  same  courtesy  be 
extended  to  a  different  individual  mem¬ 
ber  of  the  executive  board  of  the  labor 
union,  so  that  at  the  conclusion  of  the 
year  each  of  the  twelve  union  executive 
members  will  have  been  our  guests  in 
order  that  they  might  individually  and 
collectively  know  for  themselves  that 
our  interests  are  mutual  and  that  both 
organizations  must  and  will  be  honest, 
frank  and  actively  eager  to  help  each 
other.’’ 

CO-OPERATION  AND  CONFIDENCE. 

Mr.  Powers  then  appointed  the  fol¬ 
lowing  labor  committee:  A.  J.  Powers, 
chairman ;  W.  Hoffman,  C.  F.  Browning, 
W.  J.  Wilkinson,  George  E.  McConnell, 
F.  A.  Ringler,  H.  L.  Walker,  Chas.  E. 
S'icjmai:.  W.  Morley,  Theo.  Stendel, 
Aflo.ph  Schuetz,  Courtland  Smith. 

“I  am  opposed  to  any  combination 
upon  the  question  of  prices,”  con¬ 
tinued  Mr.  Powers,  “which  might  even 
indirectly  be  frowned  upon  by  law  or 
government.  There  is  absolutely  no 
hope  of  doing  away  with  unjust  compe¬ 
tition,  except  by  education,  co-operation 
and  confidence  of  our  organization. 

“It  is  impossible  to  determine  the 
price  of  an  article  correctly  without 
knowing  the  cost.  Without  the  adoption 
of  a  cost  finding  system  it  is  impossible 
to  know  the  cost,  and  without  the  cost 
we  continue  in  a  state  of  uncertainty 
as  to  whether  our  prices  insure  a  profit 
or  entail  a  loss.  This  study  of  cost  find¬ 
ing  and  price  and  the  economic  theories 
underlying  them  will  require  consider¬ 
able  analysis  and  the  expenditure  of 
energy,  effort  and  time. 

“Salesmen  who  involve  their  employ¬ 
ers  in  the  acceptance  of  low-price  work 
because  they  do  not  understand  the  tech¬ 
nical  side  of  the  engraving  business 
should  be  educated,  as  they  confuse  the 
buyer  and  degrade  the  industry. 

URGES  USE  OF  PUBLICITY. 

“Every  successful  organization  now 
regards  publicity  and  advertising  as  a 
legitimate  necessity.  Publicity  will  not 
only  tend  to  hold  our  own  organization 
intact,  but  will  also  serve  to  help  and 
promote  allied  orjugiutions. 

“Acquaint  -  yr>)||^^u%mers  and  the 
world  at  large  with  the  standard  of 
value  that  has  been  established,  not  only 
by  the  Photo  Engravers’  Board  of 
Trade  of  New  York,  but  also  the  Inter¬ 
national  Association  of  Manufacturing 
Photo  Engravers. 

“Let  the  buyers  of  our  product  know 
their  value  by  publicity  and  advertising, 
which  will  also  assist  our  selling  forces 
in  upholding  a  consistent  market*  value 
for  our  product. 

“How  much  more  would  our  industry 
be  uplifted  if  instead  of  the  cut  rate 
and  ‘cheaper  than  cheapest’  advertising 
of  some  of  the  present  day  engravers, 
there  would  appear  several  full  page  ad¬ 
vertisements  from  the  local  or  interna¬ 
tional  association,  setting  forth  as  an  il¬ 
lustration  a  square  finished  half-tone 


from  a  well-made  copper  engraving  and 
stating  that  the  standard  of  value  of 
this  minimum  half-tone  is  not  less  than 
$2.50,  and  a  minimum  line  engraving 
from  a  zinc  plate,  stating  that  the  stand¬ 
ard  of  value  of  this  engraving  is  not 
l«  rs  than  $1.” 

Mr.  Powers  said  that  the  photo-en¬ 
graving  business  was  highly  technical 
and  involved  the  use  of  laws  underlying 
the  study  of  light,  chemistry,  photog¬ 
raphy,  etc.  He  recommended  that  the 
committee  on  education  assemble  a  li¬ 
brary,  consisting  of  books  that  might 
be  of  assistance  to  those  engaged  in  the 
work.  He  also  suggested  that  a  plan 
for  the  education  of  apprentices  by  lec¬ 
tures  be  prepared  and  adopted.  Mr. 
Powers  favored  a  change  in  the  ratio 
of  apprentices,  the  rearrangement  of 
their  time  schedule  so  .that  during  the 
first  two  or  three  years  of  their  ap¬ 
prenticeship  they  can  take  a  half  a  day 
off  each  day  to  attend  school,  where 
they  will  be  taught  those  subjects  that 
pertain  to  the  photo  engraving  business. 


WILL  FURNISH  WIRELESS  NEWS. 


Young  Men  of  Central  Kantaa  Organ¬ 
ize  a  Club  to  Give  Free  Service. 

The  Central  Kansas  Radio  Club  has 
been  organized  by  young  men  interested 
in  wireless  telegraphy,  for  the  purpose 
of  furnishing  the  smaller  newspapers  ot 
Kansas  with  news  from  neighboring 
towns. 

The  service  will  be  given  free  by  the 
wireless  operators,  who  are  seeking  pro¬ 
ficiency  rather  than  money.  In  this  way 
the  less  pretentious  dailies  will  receive 
a  service  now  denied  them  because  of 
the  cost  of  telephoning  or  telegraphing. 
Some  of  the  operators  have  secured  the 
Government  license  required  and  the 
others  will  apply  for  them. 

It  has  been  already  decided  to  equip 
wireless  plants  in  Salina,  Abilene,  Solo¬ 
mon,  Bennington,  Chapman,  Minneapo¬ 
lis  and  Junction  City.  Other  towns  are 
arranging  to  get  in. 

The  scheme  is  the  outgrowth  of  the 
wireless  enthusiasm  of  Henry  Goodel,  a 
high  school  boy  of  Topeka,  and  Lee 
Henry,  a  photographer  at  Minneapolis, 
Kan.  They  have  been  sending  radio¬ 
grams  to  each  other  for  several  weeks, 
increasing  the  length  of  their  messages 
until  now  they  can  send  news  stories. 


NEW  PUBLICATIONS, 

Bloomington,  Ind. — The  Journal,  a 
daily  newspaper,  will  makes  its  first  ap¬ 
pearance  Feb.  1.  The  Journal  Company 
recently  took  over  the  Newcastle  Morn¬ 
ing  Star,  owned  by  A.  W.  Tracy,  who 
will  be  the  editor  and  manager. 

Oshkosh.  Wis. — It  is  rumored  that 
this  city  is  soon  to  have  two  new  papers. 
It  is  said  that  W.  G.  Maxey  will  launch 
one,  while  J.  N.  Tittermore  will  start 
another. 

NA’aubay,  S.  D. — The  Advocate,  for¬ 
merly  published  by  J.  H.  Maynard,  and 
which  was  suspended  about  three 
months  ago,  has  been  revived,  the  new 
publishers  being  the  Waubay  Publish¬ 
ing  Company,  headed  by  R.  W.  Kim¬ 
berly,  who  is  in  charge  of  the  paper. 

Melvin,  Mich. — The  Gazette  has  ap¬ 
peared  again  after  a  suspension  of  13 
weeks,  under  the  management  of  P. 
W.  Harding,  the  former  publisher. 

Nashville,  Tenn. — The  Class  Strug¬ 
gle,  a  new  weekly  publication,  has  been 
launched  in  this  city  by  J.  W.  Eokin. 

Denver,  Col. — The  Colorado  Pro¬ 
gressive,  a  weekly  newspaper,  is  a  new 
enterprise,  edited  and  published  by  S. 
A.  Costctfi,  W.  O.  Mier  and  J.  M.  Stew¬ 
art,  recently  connected  with  the  Ala¬ 
mosa  Courier. 


Cashier’*  Sweetheart  Arrested. 

After  a  long  chase  over  France.  Italy 
and  Northern  Africa,  a  woman  known 
as  Mme.  Beauquesne,  sweetheart  of 
Ernest  La  Porte,  who  is  in  custody  in 
London,  charged  with  stealing  $25,000 
from  the  New  York  Herald  at  Paris,  was 
arrested  at  Monte  Carlo  Jan.  16,  and 
transported  to  Paris  for  examination. 
The  woman  bad  $7,000  in  her  possession. 


R.J.BffiWELlCO. 

Pacific  Coast 
Representative 


toH  AttgplfH  aim  Fa 
fortlanh  ©rFguuiati 
^Fattlp  PnBt-JntpUiijrnrpr 

^pakatip  ^pakpBmau-KraiFiii 
fortlanb  Srlruram 

(Elitrago  Sritmua 
Spnarr  SCrma 
&alt  Hakp  IfrralJi-ilrpubltran 

742  Market  Street 
SAN  FRANCISCO 


The  Omaha  Dafly  News 

Begins  the  New  Year  with 

A Dtily ATcriie  TO  AC'S 
(irculationol..  * 

December  Averages 

This  circulation  is  25<  greater  than  that 
of  any  other  Omaha  newspaper.  "C ompletely 
covers  Omaha  and  Nebraska  " 


C.  D.  BERTOI.ET.  Mgr  . 

Cenrral  Adrertising  Deparlment. 

£0  N.  Dearborn  St.,  366  Fifth  .Avenue, 

Chicago,  III.  New  York  City. 


THE  HERALD 

HAS  THE 

LARGEST  MORNING  CIR. 
CULATION 

IN 

WASHINGTON 


C.  T.  BRAINARD,  President. 

Representatives: 

J.  C.  WILBERDING,  A.  R.  KEATOR, 
Brunswick  Bldg.,  601  Hartford  Bldg., 

NEW  YORK.  CHICAGO. 


The  Seattle  Times 

“THE  BEST  THAT  MONEY  CAN  BUY  ” 


Circulation  for  1913— 

Daily,  67,080  Sunday,  86,877 

This  is  the  largest  circulation  of  any  daily  or 
Sunday  paper  on  the  North  Pacific  Coast. 

During  the  year  1913,  The  Times  carried  total 
space  of  766,517  inches.  leading  the  P.  I.  by 
222,510  inches.  The  foreign  advertising  of  the 
Times  amounted  to  77,269  inches,  a  gain 
of  3,516  inches  over  1912.  The  P.  I.  carried 
25,000  inches  of  foreign  advertising  less  than 
the  Times. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 

Sole  Foreign  Representatives 

NEW  YOKE  CHICAGO  ST.  LOUIS 


THE  NEW  HAVEN 

Times-Leader 

is  the  leading  one-cent  daily  newspaper  of 
Connecticut  and  the  only  one-cent  paper  in 
the  State  which  has  the  full  Associated 
Press  leased  wire  service. 

The  S.C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  RepresentitiTes 
New  York  Chicago  .  St.  Louis 
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A  BIG  ADVERTISER 

recently  decided  to  spend,  through  our  Advertising  Department,  a  large  part  of  his 
1914  appropriation  in 

The  Country  Papers  of  the  United  States 

including  practically  all  of  the  states. 

This  advertiser  has  not  used  the  country  papers  heretofore.  He  has  wanted  to 
do  so,  but  in  trying  to  get  into  5,000  to  10,000  country  weeklies  and  small  town 
dailies  he  found  difficulties  that  seemed  insurmountable. 

We  have  taken  this  task  off  his  hands.  We  are  going  to  get  him  into  the  “home 
paper.”  We  are  going  to  introduce  him  to  millions  of  people  who  have  not  known 
him  heretofore  —  people  with  whom  it  is  worth  his  while  to  get  acquainted,  because 
they  have  money  to  spend  for  the  things  he  has  for  sale. 

There  are  scores  of  advertisers  like  this  one.  We  are  here  to  help  them. 

Give  us  the  opportunity,  Mr.  Advertiser,  and  we  are  at  your  service. 

American  Associated  Newspapers 

General  Offices :  Rand  McNally  Building,  Chicago 
New  York  Office:  150  Nassau  Street 


TIPS  ON  AUTOMOBILE  ADVERTISING 

Great  Value  of  the  New  York,  Chicago  and  Boston  Exhibitions 
to  Advertising  Men— Companies  That  Will  Spend  Big 
Money  This  Year— Smaller  Copy  But  More  of  It — 
Important  Development  in  the  Electric  Field. 

By  James  T.  Sullivan 

Automobile  Editor  of  the  Boston  Globe. 


“W  hy  does  the  automobile  show  bring 
so  many  advertising  men  to  New 
York?” 

That  is  the  question  that  was  asked  a 
few  days  ago  when  a  visitor  was  look¬ 
ing  over  the  names  of  the  men  at  the 
show  in  the  Grand  Central  Palace. 
When  the  boat  show,  or  in  fact  other 
big  exhibitions  take  place,  very  few  ad¬ 
vertising  men  are  in  attendance.  But  the 
automobile  show  brings  a  swarm  of 
them.  They  comprise  three  classes. 
First  there  are  the  men  who  handle 
the  advertising  for  the  factories.  Then 
there  are  the  advertising  agency  repre¬ 
sentatives.  Last  comes  the  motor  edi¬ 
tor-advertising  combination.  The  auto¬ 
mobile  industry,  by  the  way,  is  the  only 
one  that  has  brought  about  the  com¬ 
bination  of  the  writer  and  the  solicitor 
of  advertising. 

On  many  papers  the  one  man  does 
both.  On  other  papers  there  is  a  divi¬ 
sion,  and  in  a  large  number  of  instances' 
where  two  men  work  together  the  man 
who  does  the  writing  is  the  dominant, 
factor  and  often  gets  most  of  the  busi¬ 
ness.  He  is  in  closer  touch  with  the 
men  that  hand  out  the  business  be¬ 
cause  he  has  been  with  them  on  their 
big  tours  such  as  the  Glidden;  he  has 
swapped  matches  for  cigars  with  the 
makers  of  cars  at  Vanderbilt  and  Grand 
Prix  races ;  he  has  written  them  up 
from  time  to  time,  and  so  he  knows  all 
the  factory  stars  from  the  boss  down. 
And  when  the  big  men  of  the  industry 
land  at  New  York  for  the  motor  show 
these  writer-advertising  men  walk  into 
their  private  rooms  in  the  hotels  where 
they  are  welcomed,  and  where  they  can 


get  real  information  for  publication,  or 
for  themselves. 

The  New  York  show  is  the  first  of 
the  three  big  exhibitions.  The  second 
takes  place  in  Chicago  and  the  third  m 
Boston.  There  are  a  lot  of  minor  shows 
in  other  cities.  So  New  York  as  the 
starter  draws  the  hustlers.  From  Chi¬ 
cago,  Boston  and  the  other  cities  swarm 
the  newspaper  men  to  get  a  line  on 
what  may  be  put  out  in  the  way  of 
copy  for  their  shows.  Then  for  six 
days  they  are  as  busy  as  a  lot  of  bees. 

The  old-timers  go  about  the  work  sys¬ 
tematically.  The  Chicago,  Boston  and 
New  York  men  mingle  and  swap  gos¬ 
sip.  They  are  quartered  at  different  ho¬ 
tels  and  in  a  day  it  is  pretty  generally 
known  who  is  in  town  and  where  each 
one  is  staying.  Then  starts  the  round¬ 
up.  The  newcomer,  not  in  touch  with 
the  situation,  goes  parading  around  ‘the 
motor  show  looking  for  men  like  Henry 
Ford,  Hugh  Chalmers,  C.  T.  Jeffery, 
H.  O.  Smith,  Col.  Clifton,  John  N. 
Willys,  Windsor  T.  White.  Henry 
Chapin,  H.  M.  Joy,  Howard  Marmon  or 
others  equally  prominent.  He  may  find 
them,  but  they  will  be  so  busy  discuss¬ 
ing  important  motor  affairs  with  other 
big  men  that  they  cannot  find  much  time 
to  talk  newspaper  gossip  at  the  show. 

The  old-timer  swings  into  a  hotel 
about  10  a.  m.,  where  he  knows  he  will 
find  some  of  these  men,  and  it  is  not 
long  before  he  is  chatting  with  them 
from  table  to  table.  At  noon  he  gets 
to  the  show  and  starts  to  round  up  the 
factory  advertising  men,  A  number  of 
these  visit  the  press  room,  but  those  that 
do  not  can  be  located  through  the  in¬ 


quiry  channel  whose  devious  ways  are 
known  only  to  the  inner  circle. 

AD  MEN  ON  THE  TRAIL. 

“Any  one  seen  Drysda.i,  of  the  Cadil¬ 
lac?”  will  be  heard. 

“He’s  going  to  meet  me  at  2  down¬ 
stairs,”  the  inquirer  will  be  told. 

“Pelletier  and  Coler  are  at  the  Knick¬ 
erbocker,”  some  one  says. 

“Frank  Campbell,  of  Cartercar,  gets 
in  this  morning,”  remarks  another. 

“Winningham  will  be  here  all  week.” 

“Lee  Anderson  was  here  a  few  min¬ 
utes  ago;  gone  to  Chalmers  booth.” 

“Ned  Jordan  and  Harry  Ford  are  bot¬ 
tled  up  tonight  by  the  Boston  high¬ 
brows.” 

“Paul  Bruske,  Frank  Mooney,  Jake 
Newmark  and  Garrison  are  at  the  As- 
(Continued  on  page  (127.) 


AUDIT  CONSOLIDATION 

(Continued  from  first  page.) 

The  auditing  system  to  be  employed  m 
carrying  on  the  work  is  to  be  decided 
upon  by  the  permanent  Board  of  Con¬ 
trol.  Upon  this  point  the  prospectus 
says : 

"That  a  thoroughly  competent  body 
of  auditors  or  outside  auditing  firms  or 
both,  to  be  determined  by  the  Board  of 
Control,  be  employed  under  the  guid¬ 
ance  of  a  highly  qualified  paid  official 
to  justly  and  fairly  investigate  quantity 
and  quality  of  circulation  and  to  give 
such  further  information  to  the  mem¬ 
bership  of  the  association  as  will  fur¬ 
ther  both  the  interests  of  advertisers 
and  publishers.” 

The  organization  will  maintain  execu¬ 
tive  officers  in  New  York  and  Chicago, 
Mr.  Whitman,  the  general  manager,  di¬ 
viding  his  time  between  them.  The  first 
work  to  be  done  will  be  to  secure  new 
members.  These  are  divided  into  three 
classes : 

Class  A — Advertisers :  Annual  dues 
$200,  payable  in  equal  quarterly  install¬ 
ments  in  advance.  Members  in  this 
class  to  receive  all  reports,  data,  bulle¬ 
tins,  yearly  statistical  volume,  or  other 


service  rendered  by  the  organization. 

Class  B — General  Advertising  Agents; 
Annual  dues  $300,  payable  in  equal  quar¬ 
terly  installments,  in  advance.  Members 
to  receive  same  service  as  Class  A. 

Class  C — Publishers:  Annual  dues 
based  on  circulation.  Payable  in  equal 
quarterly  installments,  in  advance.  Pub¬ 
lisher-members  hereby  grant  the  right 
to  the  organization  to  examine  any  and 
all  bills,  papers  and  other  records  con¬ 
sidered  by  the  organization  necessary 
to  ascertain  the  facts  with  regard  to 
circulation,  how  distributed  and  how 
obtained.  Annual  audit  by  the  organi¬ 
zation  is  guaranteed  the  publisher- 
member  with  privilege  extended  to  him 
of  republishing  organization’s  full  .re¬ 
port  on  his  publication  to  any  advertis¬ 
ers  (whether  members  or  not  of  this 
organization),  also  permit  to  republish 
full  data  sheets  of  the  organization  re¬ 
garding  advertising  opportunities  in  his 
locality  or  section. 

A  fund  of  $100,000,  derived  from 
membership  fees,  will  be  required  to 
carry  on  the  work  of  the  association. 

The  general  management  will  be  un¬ 
der  the  charge  of  the  Board  of  Direc¬ 
tors,  consisting  of  two  advertising 
agents,  two  newspaper  publishers,  two 
magazine  publishers,  one  farm  journal 
publisher,  one  trade  paper  publisher  and 
nine  national  advertisers. 

The  organization  committee  consists 
of  the  following  well  known  men : 

Louis  Bruch,  chairman,  American 
Radiator  Co.,  Chicago;  Curtis  Brady, 
Woman’s  World,  Chicago;  B.  D.  But¬ 
ler,  Prairie  Farmer,  Chicago;  Stanley 
Clague,  Clague  Agency,  Chicago;  F.  R. 
Davis,  General  Electric  Co.,  Schenec¬ 
tady  ;  A.  W.  Erickson,  the  Erickson  Co,. 
New  York;  O.  C.  Harn.  National  Lead 
Co.,  New  York;  S.  E.  Leith,  New 
York;  Emery  Mapes,  Cream  of  Wheat 
Co.,  Minneapolis;  M.  C.  Robbins.  David 
Williams  Co..  New  York;  C.  M.  Rogers, 
Cleveland  Plain  Dealer,  Cleveland ; 
Jason  Rogers,  New  York  Globe,  N.  Y. ; 
E.  C.  Schulte,  Interstate  Grocer,  St. 
Louis;  G.  Von  Utassy,  Cosmopolitan 
Magazine.  New  York ;  Lafe  Young, 
Jr.,  Des  Moines  Capital,  Des  Moines. 
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PORTER’S  CARTOONS.  States,  advocating  the  election  of  Wood- 

_  row  Wilson.  These  cartoons  had  a 

daily  reading  of  several  million  and  ran 
Boston  Journal’s  Artist  a  Vivid  for  ninety  days.  They  were  syndicated 
Craftsman  Whose  Strength  Lies  by  the  Adams  Newspaper  Service. 

in  Deep  Knowledge,  Simpli-  ^  deep  student  of  literature 

j  D-  D  u  ^nd  history,  and  his  knowledge,  especi- 

city  and  Big  runch.  jally  of  American  history,  and  the  growth 

The  newspaper  cartoonist  stands  as  of  the  American  democracy,  is  exhaus- 
one  of  the  most  powerful  factors  in  the  tive.  If  there  ever  was  a  man  whose 


Phil  Porter. 


moulding  of  public  opinion.  Long  after 
the  printed  words  on  a  page  fade  away 
and  are  forgotten,  the  story  told  by  the 
artist  in  picture  form,  lingers  in  the 
memory.  The  graphic  editorial  creates, 
in  a  few  lines,  a  definite,  striking  im¬ 
pression,  which  no  amount  of  woras 
can  convey. 

Among  the  premier  artists  of  the 
country  Phil  Porter  occupies  a  deserv¬ 
ing  place.  His  pictures  appeal,  they 
create  thought,  stimulate  action,  mould 
opinion.  Their  strength  lies  in  the  sim¬ 
plicity  of  treatment  and  Mr.  Porter’s 
ability  to  get  down  to  the  very  heart  ot 
a  subject.  His  idea  is  to  put  one  great, 
big  “punch”  into  a  cartoon  through  some 
central  figure,  which  in- itself  makes  the 
picture. 

Mr.  Porter  is  a  young  man  in  his 
early  thirties.  At  the  age  of  seventeen 
he  was  cartoonist  on  the  Detroit  Free 
Press,  and  his  cartoons,  even  at  this  age 
of  his  career,  were  copied  extensively  by 
other  papers.  He  rendered  good  service 
in  the  part  he  took  during  the  McKinley- 
Brjan  campaigns,  and  later  became  car¬ 
toonist  on  the  Chicago  Journal. 

For  about  four  years  Mr.  Porter 
worked  for  the  Boston  Traveler.  So 
effective  were  his  cartoons  in  this  paper 
for  the  election  of  Mr.  Bryan  that  the 
present  Secretary  of  State  wrote  a  per¬ 
sonal  letter  commending  his  vivid  char¬ 
acterizations. 

Mr.  Porter  is  now  doing  splendid 
work  for  the  Boston  Journal.  The 
most  notable  w’ork  of  his  career  was 
during  the  last  campaign  when  he 
handled  a  cartoon  service  for  about  fifty 
newspapers  throughout  the  United 


sympathies  are  with  the  plain  people. 
Porter  is  that  man.  His  cartoons  have 
a  wholesomeness  about  them  and  deli¬ 
cacy  of  humor  that  well  re-enforces  the 
strength  and  conviction  in  the  central 
idea  which  makes  up  each  cartoon  he 
draws. 

REID  PURSUES  BOLD  BANDIT. 


With  G.  V,  Roger*  He  Rides  Into 

Hold-Up  and  Both  Trail  Highway* 
men  Through  Snow. 

Ogden  Mills  Reid,  editor  of  the  New 
York  Tribune,  and  who  is  also  a  depu¬ 
ty-sheriff,  his  brother-in-law,  G.  Vernon 
Rogers,  general  manager  of  the  paper, 
surprised  a  ma.sked  highwayman  last 
Sunday  morning  at  Anderson  Hill,  near 
White  Plains,  N.  Y.,  and  started  a  pur¬ 
suit  that  led  them  over  the  hills  and 
through  the  woods  of  Westchester.  The 
bandit  was  holding  a  pistol  against  the 
stomach  of  Arthur  Bowcock,  an  em¬ 
ployee  of  the  Lawyers’  Title  Company, 
whom  he  was  trying  to  rob. 

Mr.  Reid  and  Mr.  Rogers  were  mo¬ 
toring  toward  Ophir  Farm,  the  Reid 
country  home,  when,  as  they  rounded 
the  top  of  Anderson  Hill,  they  caught 
sight  of  Bowcock.  hands  up,  backing 
into  the  middle  of  the  road.  Confront¬ 
ing  him  with  revolver  levelled,  was  a 
roughly  dressed  man,  masked  with  a 
red  bandana  handkerchief. 

The  machine  was  quickly  stopped  and 
Messrs.  Reid  and  Rogers  started  un¬ 
armed  after  the  highwaymen,  who  had 
taken  to  the  woods  after  relieving  Bow- 


“The  Spirit  of  \9\r 


'*A  COPY  FOR.  NEARLY  EVERY 
PHILADELPHIA  HOME'.’ 


cock  of  $10.  Tile  tracks  of  tlu-  Inndit 
were  plainly  discernible  in  l.ie  >now. 
The  pursuers  followed  tii.'  traclss  for 
a  mile  or  two  and  were  later  j  lined  by 
Sheriff  William  J.  Doyle  and  a  posse. 

Early  Monday  morning,  a  suspect, 
Tony  Carrali,  was  committed  to  the 


county  jail  at  White  Plains,  to  awaii 
action  on  a  charge  of  highway  robliery. 
The'  tracks  made  in  the  snow,  when  tli’ 
bandit  tied,  led  to  Corrali’s  arrest.  His 
walking  boots  fit  the  imprints  made  in 
the  snow.  He  denies  any  connection 
with  the  hold-up. 
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along  the  row. 

CAUSE  AND  EFFECT. 

The  copy  reader  wrote  a  head 
Which  brought  forth  lots  of  praise ; 
Then  he  put  one  upon  himself 
And  stayed  away  two  days. 


NO  ROCKEFELLER. 

First  Hack— “There  is  a  book  pub¬ 
lished  which  tells  you  of  a  thousand 
places  where  you  can^  send  manuscript. 
Why  don’t  you  get  it?” 

Second  Hack —  Not  for  me.  Heavens, 
think  of  the  cost^  of  postage  for  one 
thousand  returns !” 


FULL. 

He  sent  his  card  to  the  Citv  Editor, 
was  admitted,  and  softly  said :  “I’d  like 
a  desk  job— or  something  like  that.” 

‘T’m  sorry,”  replied  the  City  Editor, 
••but  at  present  I’m  full.” 

•‘Oh,  very  well,”  he  returned.  “I  can 
call  again  some  day  when  you  are 
sober. 


so  IT  WAS. 

“Wliat  building  is  that?”  asked  a  vis¬ 
itor  to  a  newspaper  matj  who  was  show¬ 
ing  him  about,  as  he  pointed  to  a  daz¬ 
zling  white  structure  on  the  Row  from 
which  the  odor  of  beans  came  with 
great  force. 

••I  hat,”  answered  the  Scribe,  “is  the 
•.Sinker  Building’.” 


LOSS  AND  GAIN. 

The  late  Gen.  Franz  Seigel  once  owned 
a  weekly  paper  in  The  Bronx  called  the 
“Tageblatt” — or  something  like  that — 
and  growing  tired  of  it,  sold  it  to  a  bar¬ 
ber  named  Conrad  who  had  literary  am¬ 
bitions.  Several  weeks  after  Conrad  had 
purchased  it  a  friend  asked  him  how 
the  Tageblatt  was  making  out.  “Fine,” 
answered  Conrad.  “I  lost  two  hundred 
subscribers  last  week.”  Then,  seeing  an 
amazed  look  on  his  friend’s  face,  he  add¬ 
ed.  "It  was  this  way:  They  never  paid, 
so  now  I’m  saving  money,  for  I  don’t 
print  so  many  blatts.” 


GATHERING  THE  NEWS. 

“I  can’t  see,”  said  the  owner  of  a 
little  German  saloon  patronized  by  news¬ 
paper  men  to  one  of  the  boys  the  othei 
evening,  “how  it  is  that  the  papers  get 
everything  that  happens — how  they 
know  about  it  so  soon !” 

"Oh,  that’s  easy,”  said  the  scribe. 
“You  see,  it’s  like  this :  I  cover  Third 
avenue.  Every  morning  I  start  from 
Harlem  bridge  and  walk  down  to  Coop¬ 
er  Union,  stopping  in  all  houses  on  both 
sides  of  the  avenue  to  ask  if  anything 
has  happened.” 

“Dot’s  a  pretty  long  valk,”  said  the 
saloon  keeper,  “but  suppose  something 
happens  after  you  have  gone?” 

"In  that  case,”  explained  the  scribe,  “I 
have  to  go  back  again.” 


WANTED  REGULARS. 

When  the  former  Governor  Dors- 
heimer  was  editor  of  the  late  lamented 
X.  Y.  Star  he  requested  on  one  occasion 
his  city  editor  to  assign  a  certain  re¬ 
porter  to  a  special  story  that  he  was  in¬ 
terested  in,  but,  unfortunately,  the  re¬ 
porter  had  lingered  too  long  on  the  Row 
the  previous  evening  and  was  on  the 
sick  list.  In  some  way  Dorsheimer 
learned  the  cause  of  the  man’s  illness, 
so  he  went  to  the  city  editor  and  said: 
“How  often  does  this  man  get  loaded?” 

"Only  about  once  in  six  months,”  re¬ 
plied  the  City  Ed. 

“Hum,”  replied  Dorsheimer.  “Here¬ 
after  only  engage  steady  drinkers  on 
the  Star — men  who  get  their  little  jag 
every  evening  and  report  for  duty  in 
the  morning.  The  men  who  only  hit  it 
up  once  in  six  months  are  not  to  be  de¬ 
pended  upon.” 


FROM  THE  SKINNERSVILLE  SIGNAL. 

Henry  Ford  is  to  distribute  ten  mil¬ 
lion  dollars  among  his  workmen  and 
has  expressed  the  hope  that  other  em¬ 
ployers  will  do  likewise.  Right  here  we 
wish  to  announce  that  we  do  not  intend 
to  follow  Ford’s  example.  We  have 
twenty  reasons  for  not  doing  so,  the  first 
of  which  is  that  we  have  no  profits,  and 
the  other  reasons  are  crowded  out  for 
lack  of  space. 


United  Sunday  Newspaper  Magazines 
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SAN  FRANCISCO  CHRONICLE 

To  "The  Editor  and  Publisher" ; 

The  advertisement  herewith  is  a 
reduced  reproduction  of  a  quarter-page 
advertisement  of  Burrowes  Billiard 
Tables,  which  we  inserted  in  the 
leading  newspapers  comprising  the 
United  Sunday  Magazines.  We  consider 
this  medium  a  most  excellent  one  for 
reaching  the  great  middle  masses  of 
the  people,  and  the  fact  that  we  have 
renewed  several  times  our- orders  shows 
what  we  think  of  the  United  Sunday 
Magazines. 

Yours  truly, 

THE  E.  T.  BURROWES  COMPANY, 
by  H.  H.  Russell, 

Secretary. 

Jan.  20,  1914. 
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Play  BUliards 
and  Pool  at  Home 

Every  young  man  shouM  know  how  to  play  Billiards  and 
Pool,  Hie  most  interesting,  attractive  and  healthful  of  all  indoor 
games. 

Why  not  purchase  a  Burrowes  Combination  Billiard  and 
PtKil  Table  and  become  an  expert  at  home.’ 

Burrowes  BiUiard 
and  Pool  Tables 

are  used  for  home  practice  by  some  of  the  foremost  profes¬ 
sionals.  They  are  beautifully  constructed  and  soentifically 
correct  to  the  smallest  detail.  They  are  adapted  to  the  most 
expert  play. 

The  most  debate  shots,  ailing  for  skill  of  the  highest 
Older,  can  be  executed  with  the  utmost  accuracy. 

The  Co$t  It  Trifling 

You  will  be  astonished  to  find 
how  little  it  will  cost  to  have 


your  own  Burrowes  Billiard  and 
Pool  Table  and  bow  easy  the 
purchase  is  made  by  our  monthly 
payment  plan. 

Order  a  Burrowes  Table  and 
play  while  you  are  paying  for  it. 
Prices  from  pi  5  up,  on  easy  terms 
of  $i  or  more  down  (according 
to  size  and  style  selected)  and  a 
small  amount  etch  month.  Sizes 
range  ud  to  4^x9  feet  (standard). 
Balls,  cues,  etc.,  free. 


No  Special  Room 
Needed 

THE  BURROWES  TABLE  c,n 
b<  Mt  on  your  dining  room, 
librjry  or  living  room  tiblr,  or 
mounXrd  on  its  own  legs  or  com- 
inctly  folding  stsnd.  A  special 
system  of  adjustment  insures  a 
perfectly  level  table  at  all  limes. 
Only  a  moment  la  required  to 
set  up  the  Burrowes  Table  ready 
for  play,  or  to  take  It  down  and 
set  it  out  of  the  way.  When  not 
in  use  it  occupies  practically  no 


FBEE  TUAL— 
NO  lEB  TAPE 

On  fweelDt  nC  first 
instalment  «•  will 
sMd  tsWIs.  Piny  on 
H  on*  week.  If  an- 
Mtlsfactory  rstnm 
It  sf»4  on  its  m- 
esint  »•  «<i|  ro- 
fond  your  dwoesit. 
Write  to-dny  or  mail 


E.  T.  BURROWES  CO. 

32  Crater  St..  PorUand,  Metnr-  | 

Please  send  catstog  of  Billiard  Table  offers.  I 

Name .  | 

I  Address  . I 


. - . J 


REHSE,  WORLD  CARTOONIST. 


Macauley  Dismissed  After  Nine  Years 

Service  Asks  $12,500  for  Breach 
of  Contract. 

George  W.  Rehse  is  now  drawing 
the  leading  cartoon  which  appears  on 
the  editorial  page  of  the  New  York 
World.  Charles  R.  Macauley,  whose 
cartoons  in  the  World  during  the  past 
nine  years,  have  given  him  international 
fame,  did  his  last  drawing  for  the  paper 
on  Saturday.  Macauley  brought  action 
against  the  Press  Publishing  Co.  in  the 
Supreme  Court  Monday  to  recover  $12,- 
500,  which  he  alleges  is  due  him  on  a 
breach  of  contract.  Mr.  Macauley  says 
he  was  dismissed  though  he  had  ful¬ 
filled  his  part  of  the  contract. 

Mr.  Rehse  began  his  cartoon  career 
on  the  Minneapolis  Penny  Press  in  the 
90’s  on  a  salary  that  would  make  an 
office  boy  rebel.  Later  he  joined  the 
St.  Paul  Pioneer  Press,  where  he  did 
splendid  service  in  the  campaign  against 
the  ruthless  destruction  of  the  natural 
forests. 

He  tried  St.  Louis  as  a  cartoon  center 
for  a  short  time,  went  hack  to  the  Pio¬ 
neer,  and  then  was  lured  to  Paris,  where 
he  took  a  course  in  painting.  After 
making  some  8,500  quick  flash  sketches 
in  one  term,  he  returned  to  this  coun¬ 


try,  well  satisfied  with  himself  as  a 
cartoonist,  .and  has  been  cartooning  ever 
since. 

Mr.  Rehse  takes  his  work  seriously. 
The  drawing  of  a  cartoon  is  no  easy 
task,  he  declares.  A  man  in  the  car¬ 
toonist  profession  cannot  be  a  repeater. 
Every  day  is  a  new  job,  and  each  new 
job  must  be  a  higher  rung  in  the  lad¬ 
der  of  success,  he  says. 

Mr.  Macauley  is  one  of  America’s 
best  known  cartoonists.  He  came  to 
the  \\  orld  about  nine  years  ago,  from 
the  New  York  Herald.  Previous  to  that 
he  was  on  the  staffs  of  the  Cleveland 
World,  the  Plain  Dealer,  the  Leader  and 
the  Philadelphia  Inquirer.  During  his 
long  connection  with  the  World  his 
work  has  been  of  such  a  character  as 
to  win  him  world-wide  recognition  as 
a  cartoonist  and  artist. 


Plan  National  Newipaper  Conference. 

The  executive  committee  of  the  Kan¬ 
sas  State  Editorial  .Association  at  its 
meeting  in  Topeka,  Jan.  6,  unanimously 
endorsed  a  plan  to  hold  a  four-day  ses¬ 
sion  of  newspaper  study  at  the  Universi¬ 
ty  of  Kansas,  Lawrence,  before  going 
to  the  regular  annual  meeting  at.  Man¬ 
hattan.  May  15  and  16.  Simultaneously 
with  the  Kansas  Newspaper  Conference, 
a  National  Newspaper  Conference  will 
be  held  at  which  prominent  State  and 


National  editors  will  lead  discussions 
on  press  problems.  Four  regular  classes 
will  be  held  in  the  mornings,  sixteen 
classes  in  all,  covering  printing  costs, 
advertising,  news,  and  newspaper  costs, 
accounting,  and  typography.  The  after¬ 
noons  will  be  given  up  to  a  national 
newspaper  conference,  at  which  the 
vague  and  specific  charges  against  the 
.American  press  will  be  examined. 


Country  Editor*  Hurt  by  Ridicule. 

At  a  meeting  of  the  executive  com¬ 
mittee  of  the  Missouri  Press  Association 
held  at  St.  Louis  Saturaay,  the  following 
resolution  was  passed:  “The  press  of 
the  cities  would  render  a  great  service 
and  enhance  the  standing  of  country 
publishers  as  constructive  forces  in  com¬ 
munity  affairs  by  devoting  more  space 
to_  items  which  advertise  the  progress 
being  made  over  the  state  and  less  at¬ 
tention  to  grammatical  errors  or  local 
matters  which  tend  to  bring  ridicule 
upon  the  country  press  in  particular  and 
the  rural  districts  in  general.” 


BrOwn  With  N.  Y.  Deutsches  Journal. 

L.^  C.  Brown,  who  has  been  on  the  ad¬ 
vertising  staff  of  ihe  New  York  Evening 
Journal  for  several  year.s,  has  been  ap¬ 
pointed  advertising  manager  of  the  New 
York  Deutsches  (German)  Journal. 
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The  editor  and  publisher  and*  journalist 


THE  EDITOR  and  PUBUSHER 

AND  JOURNALIST 

FOR  NEWSPAPER  MAKERS.  ADVERTISERS 
AND  ADVERTISING  AGENTS 

Entered  as  second  class  mail  matter  in  the 
New  York  Post  Office 

By  The  Editor  and  Publisher  Co.,  World  Building,  New  York 
City.  Telephone,  4330  Beekman.  a  Issuedievery  Saturday.  Sub¬ 
scription,  $2.00  per  year  ;  Canadian,  $2.50;  Foreign,  $3.00. 


The  Journalist,  Established  1884;  The  Editor  and  Publisher 
1901,  James  Wright  Brown,  Publisher;  Frank  LeRoy  Blanchard, 
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IS  IDEALISM  PRACTICAL  IN  ADVERTISING? 

Many  men  in  business  still  misinterpret  the  say¬ 
ing  “Business  is  business”  to  mean  that  “Busi¬ 
ness”  means  getting  the  best  of  the  man  or  woman 
on  the  other  side  of  the  counter. 

Some  of  the  better  class  business  men  pretend 
to  deplore  the  fact  that  they  cannot  idealize  their 
business;  say  they  wish  they  could,  but  argue  that 
it  cannot  be  done.  Here  and  there  one  finds  b'g 
business,  run  by  big  men,  in  a  big  way,  where  ideals 
seem  to  dominate  everything. 

The  biggest  store  in  the  world,  almost  'double 
the  size  of  the  biggest  store  in  New  York,  aiul 
doing  fully  twice  as  much  business  annually,  is  an 
organization  of  ideals  much  higher  than  any  sim¬ 
ilar  institution.  This  company  operating  it  is  called 
"The  U’orld’s  Greatest  Merchandisers  ”  and  these 
merchandisers  are  idealists — particularly  in  their  ad¬ 
vertising.  It  pays  them  handsomely. 

"The  World’s  Greatest  Newspaper,”  so  styled,  is 
very  careful  just  what  kind  of  advertising  it  ac¬ 
cepts,  and  throws  out  enough  business  to  support  a 
great  paper  simply  because  of  its  ideals. 

"The  World’s  Greatest  Weekly”  is  notoriously 
idealistic  regarding  its  advertising,  refusing  to  pub¬ 
lish  much  “copy”  that,  were  its  ideals  not  quite  so 
high,  might  be  accepted. 

The  World's  Greatest  Monthly,  dominated  by  the 
same  master  mind,  is  so  idealistic  that  it  will  not 
permit  the  use  of  the  word  “best”  in  an  adver¬ 
tisement. 

America’s  Greatest  Jewelers  are  idealistic  in  ad¬ 
vertising,  and  their  advertisements,  which  are  mere 
“space  eaters”  are  considered  jokes,  by  many,  and 
still  they  do  business. 

Following  ideals  proves  profitable  if  the  follower 
is  big  enough  to  follow  and  live  up  to  them.  One 
of  the  greatest  advertising  men  of  whom  we  have 
a  record  is  an  idealist,  and  his  idealism  has  been 
the  cause  of  the  success  of  many  campaigns,  as  well 
as  the  failure  of  others.  The  failures  were  caused 
lirincipally  because  his  ideals  were  not  lined  up  to 
or  co-operated  with  by  others. 

No  one  who  has  ever  tried  to  follow  ideals  will 
say  that  it  is  a  “get-rich-quick”  proposition,  in  ad¬ 
vertising  or  any  other  line  of  human  endeavor — 
but  it  is  reasonably  sure — if  it  is  followed  up. 

It  was  a  great  many  years  ago  that  a  young  man 
from  Vermont  went  west  to  grow  up  with  the 
country.  He  “clerked”  at  first,  and  later  went  in 
with  some  other  young  fellows  and  began  keeping 
store.  In  time  the  other  “young  fellows”  dropped 
out.  and  he  ran  the  business  alone,  according  to  his 
ideals. 

Many  years  later  another  young  fellow  went  Id 
the  same  town  and  started  another  store.  He  was 
no  idealist.  Ideals  were  not  in  his  way.  He  was 
“practical”  and  “Business  is  business”  was  inter¬ 
preted  in  the  old  way. 

Twenty  years  later  the  Vermonter  was  dead  and 
the  other  man  had  four  stores,  in  three  cities,  and 


the  four  stores  combined  sold  as  many  goods  as  the 
Vermonter’s  one  store. 

It  happened  that  the  New  York  papers,  on  Sun¬ 
day,  January  5th,  1914,  contained  an  article  re¬ 
garding  the  annual  report  of  the  executors  of  the 
V’ermonter’s  estate,  in  which  it  was  said  to  be 
worth  $200,000,000.00  and  a  notice  that  the  other 
man’s  business  was  in  the  hands  of  receivers  and 
the  District  Attorney  was  investigating  things. 

This  story  is  being  written  with  a  pen  manufac¬ 
tured  by  a  firm  of  idealists,  and  they  find  it  profit¬ 
able. 

Ideals  are  not  a  bad  thing,  provided  they  are  the 
right  ideals  and  are  lived  up  to. 

The  failure  of  the  Siegel  Stores  Corporation, 
owner  of  the  Fourteenth  Street  Store  and  other 
establishments,  calls  to  mind  that  the  Fourteenth 
Street  Store  was  last  year  convicted  of  fraudulent 
advertising  at  the  instance  of  the  Advertising  Men’s 
League  of  New  York.  The  store  had  advertised 
$90  to  $100  fur  coats,  Arctic  seals,  at  $4/. 50.  It 
was  proved  in  court  that  the  fur  was  rabbit  skin, 
sheared  and  dyed  and  was  worth  $45. 


THE  LIBELING  OF  A  KING. 

In  a  letter  to  the  New  York  Sun,  George  W. 
Wickersham,  former  .\ttorney  General,  expresses  his 
profound  regret  that  the  United  States  Circuit  Court 
of  Appeals  has  decided  that  one  who  has  been  con¬ 
victed  of  publishing  a  criminal  libel  is  not  guilty  of 
a  crime  or  misdemeanor  involving  moral  turpitude 
within  the  meaning  of  the  statutes  of  the  United 
States  which  exclude  from  admission  into  the  United 
States  “persons  who  have  been  convicted  of  or  admit 
having  committed  a  felony  or  other  crime  or  mis¬ 
demeanor  involving  moral  turpitude.” 

The  case  is  that  of  Mylius,  .  who,  in  a  published 
article,  charged  the  King  of  England  with  bigamy, 
a  crime  punishable  by  imprisonment,  a  fine  of  not 
more  than  $.500,  or  both.  Mr.  Wickersham  states 
that  the  United  States  Supreme  Court  has  declared 
that  a  crime  punishable  by  imprisonment  in  a  State 
prison  or  penitentiary  is  an  “infamous  crime.”  If 
a  crime  is  infamous,  contends  Mr.  Wickersham,  it 
must  involve  moral  turpitude. 

“That  the  libel  was  published  conccyiing  the  King 
cf  England  and  some  of  his  family,”  he  continues, 
“makes  it  none  the  less  base.  It  is  a  somewhat  novel 
thought  that  the  King  should  be  denied  that  pro¬ 
tection  of  his  reputation  by  law  which  is  accorded 
to  the  meanest  of  his  subjects.” 


WHAT  NERVE! 

Newspaper  publishers  who  have  announced  their 
willingness  to  co-operate  with  advertisers  and  who 
have  on  numerous  occasions,  rendered  valuable  a.i- 
sistance  in  this  direction,  receive  some  novel  and,  at 
times,  surprising  requests.  They  are  asked  to  run 
free  readers,  to  canvass  the  local  stores  and  find  out 
whether  Blank’s  Peerless  Ice  Cream  Freezers  are  on 
sale,  to  solicit  orders  for  goods  from  the  merchants, 
to  report  upon  the  volume  of  sales  made  on  a  certain 
article,  and  to  prepare  and  forward  a  list  of  people 
owning  automobiles. 

One  of  the  nerviest  ever  made  was  recently  sent 
to  the  newspapers  by  the  Mahin  Advertising  Com¬ 
pany,  of  Chicago,  in  behalf  of  the  B.  F.  Goodrich 
Co.,  whose  advertising  it  handles.  It  appears  that 
the  latter  company  had  prepared  a  four-page  sheer, 
newspaper  size,  filled  with  tire  advertising  under  the 
title  of  “Goodrich  Safety  Tire  News.”  In  their  let¬ 
ter  of  request  for  co-operation  they  say; 

“We  know  you  are  out  to  give  us  the  most  effi¬ 
cient  co-operation  you  can.  Because,  if  possible, 
you  want  to  prove  yours  the  most  profitable  medium 
on  the  list.  *  ♦  *  Every  automobile  dealer  in 
the  territory  in  which  the  respective  publication  cir¬ 
culates  should  receive  a  copy  of  this  Safety  Tire 
News,  and  the  best  way  we  know  of  reaching  them 
all  is  to  get  you  to  send  these  out  for  the  B.  F.  Good¬ 
rich  Co.  We  feel  that  each  paper  on  the  list  should 
be  able  to  take  care  of  from  500  to  1,000  copies.  How 
many  will  you  send  out  without  expense  to  the  B.  F. 
Goodrich  Co?” 

Instead  of  using  the  columns  of  the  several 
newspapers  to  reach  the  dealers  in  their  respective 
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territories,  which  would,  of  course,  cost  money,  the 
Goodrich  Company  wants  th.,  newspaper  publishers 
themselves  to  distribute  their  advertising  sheets 
“without  expense  to  the  B.  F,  Goodrich  Co.”  In 
other  words  they  desire  to  secure  the  benefit  of  the 
publisher’s  knowledge  and  position  in  the  com;iiun- 
ity  without  paying  for  it. 

Do  you  suppose  there  are  many  newspapers  that 
will  co-operate  with  the  Goodrich  Company  to  the 
desired  extent?  Doubtless  there  will  be  a  few— 
those  who  are  not  running  their  business  lor  the 
purpose  of  making  a  living  but  for  the  sake  of 
passing  away  their  time— who  will  distribute  the  ad¬ 
vertising  matter,  and  thus  save  the  B.  F.  G'  ,]rich 
Co.  a  considerable  amount  of  money;  but  all  the 
other  publishers  will  either  drop  the  request  intd 
the  waste  basket  and  forget  all  about  it,  or  they  will 
write  a  letter  either  to  the  agency  or  the  15.  F. 
Goodrich  Company  that  will  make  its  hair  curl. 


AS  TO  CIRCULATION  IN  CHICAGO. 

Chicago  Examiner,  Chicago,  Jan.  15,  1914. 
The  Editor  and  Publisher: 

On  the  editorial  page  of  Editor  and  Pue..!SHER 
of  January  10th  appears  an  editorial  which  cioes  a 
grave  injustice  to  the  Chicago  Examiner.  1  ej;. 
torial  states  that  the  Chicago  Tribune’s  net  p.  ij  city 
circulation  was  greater  than  the  combined  tat  paid 
city  circulation  of  the  other  two  morning  ncw^p.ipers. 
This  claim  of  the  Tribune  is  absolutely  false. 

As  a  matter  of  fact,  the  Chicago  Exaniiiior  sells 
more  newspapers  in  Chicago .  every  morning  of  the 
year  than  does  the  Chicago  Tribune.  Furth'  r,  the 
Chicago  Sunday  Examiner  sells  in  the  City  of  Chi¬ 
cago  at  least  50,000  more, newspapers  every  Sunday 
than  docs  the  Chicago  Sunday  Tribune. 

The  Chicago  Examiner  has  invited  the  .Association 
of  American  .Advertisers  to  investigate  our  circula¬ 
tion,  particularly  our  city  circulation,  as  we  intend 
to  prove,  once  and  for  all,  that  we  are  supre;ne  in 
this  city  in  the  morning  field. 

Up  to  the  present  time  the  Tribune  has  not  ac¬ 
cepted  our  invitation  to  open  up  its  circulation  books 
and  rccoids  to  the  Association  of  American  .Adver¬ 
tisers  at  the  same  time  we  do,  and  it  looks  at  the 
present  time  as  if  the  Examiner  will  have  to  have 
the  investigation  all  by  itself. 

A.  H.  Messing, 

Advertising  Manager. 

[The  editorial  to  which  exception  is  taken  was 
based  upon  the  statements  presented  by  publishers  in 
the  same  issue  of  The  Editor  and  Publisher,  in 
which  it  appeared.  Pains  were  taken  by  the  writer 
to  make  it  plain  to  our  readers  that  we  were  dis¬ 
cussing  the  records  of  achievements  as  set  forth  in 
the  advertisements  made  by  the  newspapers  them¬ 
selves,  and  not  upon  the  results  of  any  investigations 
of  our  own. — Ed.] 


EDITORIAL  COMMENT. 

The  consolidation  of  the  Advertising  Audit  Asso¬ 
ciation  and  the  Bureau  of  Verified  Circulations  under 
a  joint  title  presents  what  is  believed  to  be  a  most 
satisfactory  solution  of  the  hitherto  vexatious  cir- 
eulation  verification  problem.  It  was  senseless  to 
have  two  organizations  performing  identically  the 
same  work.  Now  with  onb'  one  in  the  field,  and 
that  receiving  the  hearty  support  of  all  persons 
whose  interests  are  involved,  the  way  seems  clear 
for  standard  audits  that  will  be  received  everywhere 
without  question.  The  executive  staff  will  be  com¬ 
posed  of  experts  and  not  of  inexpeMenced  auditors 
and  the  examinations  made  will  be  critical  and  e.x- 
haustive. 


.Adolph  S.  Ochs,  proprietor  of  the  New  York 
Times,  owns  a  valuable  Pekingese  dog,  named  Foo 
Foo.  The  other  day  Foo  Foo  strayed  away  from 
home  and  could  not  be  found.  Did  Mr.  Och’s  su¬ 
pinely  sit  down  and  bewail  his  misfortune?  Not  to 
any  noticeable  extent.  He  advertised  the  loss  in 
his  own  paper  and  also  in  the  Herald  and  got  the 
dog  back,  slightly  grimy,  it  is  true,  but  still  in  excel¬ 
lent  condition.  The  Herald  claims  the  credit  of  find¬ 
ing  Foo  Foo  and  in  an  editorial  declares  that  “no 
one  shall  kick  Mr.  Och’s  dog  around  if  the  Herald 
can  help  it.”  A  vigilant^  policeman  and  an  ash  col¬ 
lector,  however,  have  both  filed  claims  for  the  of¬ 
fered  reward  for  the  dog’s  recovery. 
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PERSONALS. 


William  Randolph  Hearst  returned 
on  ..-onday  from  a  week’s  pleasure  trip 
in  Canada.  _ 

Melville  E.  Stone,  general  manager 
of*  the  V-ssociated  Press,  will  address 
the  members  of  the  Southern  Division  at 
Mobile  on  Feb.  17.  He  is  also  scheduled 
to  speak  before  the  members  of  the  Ohio 
State  Dailies  at  their  annual  meeting  m 
Columbus  on  Feb.  20. 

E  .A..  Jonas,  formerly  publisher  of  the 
Henderson,  (Ky.)  Journal  and  for  the 
last  live  years  engaged  in  newspaper 
work  in  Louisville,  has  been  appointed 
associate  editor  of  the  Louisville  Herald. 

Frank  E.  Langley,  publisher  of  the 
Barre  (\  t.)  Daily  Times,  has  announced 
his  candidacy  for  Mayor  in  the  coming 
election. 


season,  was  formerly  vice-president  of 
the  American  Press  Humorist’s  Asso¬ 
ciation  and  at  present  looks  after  the 
automobile  interests  of  the  Boston 
Globe.  Mr.  Sullivan,  who  is  a  Harvard 
graduate,  has  taken  an  active  interest 
in  sports  for  ten  years.  He  has  been  a 
boxer,  starter,  timer,  umpire  and  ref¬ 
eree. 


WASHINGTON  PERSONALS. 

Gen.  Robt.  M.  McWade,  who  is  now 
the  correspondent  for  a  number  of 
prominent  Latin-.American  newspapers, 
has  recently  added  the  Cincinnati  Amer¬ 
ican  and  the  St.  Louis  Star  to  his  list. 


E.  A.  Sproul,  formerly  advertising 
manager  of  the  Pueblo  (Col.)  Chieftain 
and  previous  to  that  connected  with  the 
ad  department  of  the  Denver  News- 
Times,  has  been  appointed  manager  for 
Colorado  of  the  United  States  life  In¬ 
surance  Company. 


John  B'.  Smallwood,  the  popular  city 
editor  of  the  Washington  Star,  has  been 
elected  a  member  of  the  board  of  gov¬ 
ernors  of  the  National  Press  Club. 


Royal  O.  Roberts  has  come  to  Wash¬ 
ington  to  represent  the  Kansas  City  Star 
and  Times. 


T.  A.  Daly,  poet  and  press  humorist, 
of  Philadelphia,  was  recently  heard  from 
at  Detroit,  where  he  addressed  a  large 
audience  on  “The  New  Neighbor,’’  a 
philosophical  discourse  replete  with 
merriment. 


Henry  L.  Palmer,  for  fourteen  years 
city  editor  of  the  Indianapolis  News,  has 
joined  the  Washington  staff  of  the  As¬ 
sociated  Press. 


Hugh  B.  Miller,  of  the  Chicago  Exam¬ 
iner,  and  Mrs.  Miller  have  returned 
from  an  enjoyable  trip  to  Panama. 


in  bank,  which  will  be  used  as  first 
payment  on  most  attractive  New 
England,  New  York  or  Pennsyl¬ 
vania  newspaper  property  offered. 
Proposition  1.  R. 

Newspaper  Properties 

225  Fifth  Ave.,  New  York 


SITUATIONS  WANTED 


Advertisement!  under  this  classification  will 
cost  Ic.  per  Word;  Display,  16c.  per  Agats 
Line. 


W.  F.  Fairchild  has  resigned  as- busi¬ 
ness  manager  of  the  Philadelphia  Eve¬ 
ning  lelegraph. 

John  Temple  Graves,  editor-in-chief 
of  the  New  York  American,  addressed 
the  Rochester,  (N.  Y.)  Chamber  of 
Commerce  last  Wednesday.  Mr.  Graves 
is  a  leader  of  the  Navy  League  of  the 
United  States  and  his  address  dealt 
largely  with  the  navy. 


Robert  D.  Towne,  editor  of  the  Scran¬ 
ton  (  Ra.)  News,  is  a  likely  candidate  for 
Congiessman-at-Large  on  the  Progres¬ 
sive  ticket. 


Charles  A.  Havens,  for  many  years 
editor  and  publisher  of  the  Kokomo 
(Ind )  Despatch,  has  been  appointed 
postmaster  of  that  citv  at  a  salary  of 
$3,200  a  year. 


Harvey  Ingraham,  editor  of  the  Des 
Moines  (la.)  Register  and  Leader,  has 
been  re-elected  president  of  the  Great 
White  Way  Association  of  that  city. 


Kenton  C.  De  Long  has  become  edi¬ 
tor  and  manager  of  the  New  Lexing¬ 
ton  (Ky.)  Herald.  He  was  formerly 
connected  with  the  Croooksville  (0>) 
Timcs-Record. 


Rollo  Ogden,  editor  of  the  New  York 
Evening  Post,  is  an  enthusiastic  golf 
player.  He  was  among  those  who  re¬ 
cently  foregathered  at  Pinehurst. 


GENERAL  STAFF  PERSONALS. 

Howard  C.  Kigley,  who  has  been  the 
Southern  California  feature  writer  of 
the  Orchard  and  Farm,  of  San  Fran¬ 
cisco,  during  the  past  year,  has  resigned 
in  order  to  devote  more  time  to  maga¬ 
zine  specials,  as  a  free  lance  writer.  Mr. 
Kigley  is  a  regular  contributor  to  the 
San  Jose,  California  Associated  Farmer, 
the  Western  Empire,  of  Los  Angeles, 
and  a  special  contributor  to  the  Los 
Angeles  Times  and  the  Los  Angeles 
Examiner. 


C.  W.  McMorran,  a  New  York  news¬ 
paper  man,  and  a  member  of  the  New 
York  Press  Club,  is  in  San  Francisco 
for  a  few  weeks,  where  his  son,  Rus¬ 
sell,  is  a  patient  in  the  St.  Francis 
Hospital. 


James  W.  Foley,  the  South  Dakota 
puet-humorist,  who  used  to  sell  the  Sat¬ 
urday  Evening  Post  large  wads  of  verse, 
is  giving  readings  in  Southern  Cali¬ 
fornia,  mainly  for  the  purpose,  it  is 
surmised,  of  dodging  the  snow-drifts 
of  his  native  heath. 


Russell  E.  Smith,  formerly  of  the 
Cavalier,  and  later  with  the  New  York 
World,  is  to  take  up  his  residence  in 
Los  Angeles,  with  his  family,  the  last 
of  the  present  month,  where  he  is  to 
write  scenarios  for  the  Mutual  Film 
Company. 


James  T.  Sullivan,  who  contributes  to 
this  issue  a  valuable  article  on  the  out¬ 
look  for  automobile  advertising  this 


Homer  Croy,  the  magazine  and  spe¬ 
cial  writer,  of  New  York,  is  expected  to 
arrive  in  Los  Angeles  about  Feb.  1  en 
route  to  China,  where  he  is  to  gather 
material  for  a  series  of  articles  for 
Leslie’s  Weekly. 


Edmund  Vance  Cooke,  pencil  pusher, 
and  platform  humorist,  is  making  a 
lecture  tour  of  the  Northwest. 


E.  K.  Leach  has  been  made  advertis¬ 
ing  manager  of  the  Philadelphia  Eve¬ 
ning  Telegraph.  He  was  until  recently 
with  the  Oakland  Motor  Company  in 
a  managerial  capacity.  He  has  also  been 
connected  with  the  Philadelphia  North 
-American. 


Miss  Anna  Forsyth,  a  writer  for  Chi¬ 
cago  and  New  York  newspapers  and 
author  of  “Seven  Times  a  Servant,’’  has 
been  appointed  a  policewoman  at  Au¬ 
rora,  Ill.,  standing  highest  in  a  competi¬ 
tive  examination. 


William  P.  Helm,  Jr.,  formerly  with 
the  Associated  Press,  and  before  that 
city  editor  of  the  Newark,  N.  J.,  Star, 
has  been  made  editor  of  Pathe’s  Week¬ 
ly,  New  York. 


George  Morris,  for  three  years  with 
the  Memphis  (Tenn.)  Commercial-Ap¬ 
peal,  is  now  on  the  editorial  staff  of  the 
Nashville  Banner.  ' 


IN  NEW  YORK  TOWN. 

Davison  Brown,  Jr.,  for  many  years 
in  charge  of  the  automobile  advertising 
of  the  Sun,  has  resigned.  He  is  suc¬ 
ceeded  by  E.  T.  C.  Scharpes,  the  auto¬ 
mobile  editor,  who  will  also  take  charge 
of  the  auto  advertising. 


R.  L.  Goldberg,  “I’m-the-Guy,”  car¬ 
toonist  of  the  Evening  Mail,  was  re¬ 
cently  tendered  a  banquet  at  Atlanta, 
where  he  appeared  at  a  local  theatre. 
It  was  a  great  “blow  out’’  and  all  the 
big  news  men  of  the  city  turned  out  rq 
make  “a  little  fuss  about  the  good  fel¬ 
low." 


G.  S.  Kaufman,  who  at  one  time  as¬ 
sisted  F.  P.  A.  and  his  column  in  the 
Evening  Mail,  and  later  deserted  to  run 
one  on  his  own  account  and  responsi¬ 
bility  in  the  Washington  (D.  C.)  Times, 
has  now  joined  the  reportorial  staff  of 
the  Tribune,  where  he  will  he  will  be  in 
close  touch  with  his  maestro. 


Miss  E.  N.  Von  Cleappe  has  joined 
the  advertising  staff  of  the  Sun,  in 
charge  of  the  pictorial  magazine  section. 
She  will  also  assist  in  the  school  and 
college  department. 


Julian  Harris  has  been  appointed  Sun¬ 
day  editor  of  the  New  York  Herald. 
He  was  formerly  general  manager  of 
Uncle  Remus’  Magazine,  and  for  sev¬ 
eral  years  on  the  editorial  staff  of  the 
Atlanta  Constitution. 


Harold  Phelps  Stokes,  of  the  Evening 
Post  city  staff,  is  now  -Albany  corre¬ 
spondent  of  that  paper. 


Sumner  M.  Curtis,  chief  of  the  Chi¬ 
cago  Record-Herald  Bureau,  has  been 
elected  a  member  of  the  famous  Grid¬ 
iron  Club. 


James  D.  Preston,  the  efficient  super¬ 
intendent  of  the  Senate  press  gallery, 
is  compiling  a  complete  history  of  the 
press  galleries  of  Congress.  His  data 
goes  back  to  1802,  when  the  press  gal¬ 
leries  were  organized. 


Philander  Johnson,  dramatic  editor  of 
the  Washington  Star,  has  added  a  new 
column  to  his  paper  entitled  “Just  Hu¬ 
man  Nature.’’ 


Oswald  Shuette,  correspondent  of  the 
Chicago  Inter-Ocean,  and  Leslie’s 
Weekly,  has  just  returned  from  a  two 
weeks’  visit  to  the  home  office. 


PUBLISHER’S  NOTICE. 

Advertising  Rates :  Display,  15  cents  per 
agate  line ;  I’a  per  cent,  discount  on  yearly 
contracts.  Classified,  1  cent  per  word. 

The  Editor  and  Publisher  can  .be  found  on 
sale  each  week  at  the  following  newsstands  : 

New  York— World  Building,  Tribune  Build¬ 
ing,  Park  Row  Building,  140  Nassau  street. 
Manning’s  (opposite  the  World  Building),  33 
Park  Row :  The  Woolworth  Building,  Times 
Building,  Forty-second  street  and  Broadway, 
at  basement  entrance  to  Subway ;  Brentano’s 
Book  Store,  Twenty-sixth  street  and  Fifth 
avenue,  and  Mack’s,  opposite  Macy’s  on 
Thirty-fourth  street. 

Philadelphia — L.  G.  Rau,  7th  and  Chest¬ 
nut  streets. 

Pittsburgh— Davis  Book  Shop,  146  Wood 
street. 

Washington,  D.  C. — Bert  E.  Trenis,  511 
Fourteenth  street,  N.  W. 

Chicago — Morris  Book  Shop,  71  East  Adams 
street ;  Post  Office  News  Qo.,  Monroe  street. 

Cleveland — Schroeder’s  News  Store,  Su¬ 
perior  street,  opposite  Post  Office. 

Detroit — Solomon  News  Co.,  69  Lamed 
street,  W. 

San  Francisco— R.  J.  Bidwell  Co.,  742 
Market  street. 


BUSINESS  OPPORTUNITY 


In  order  to  effect  a  quick  sale,  owner  will 
sell  his  special  financial  monthly  for  $10,000. 
Gross  business  averages  over  $20,000  for  five 
years  with  corresponding  profits.  Should  be 
published  in  Middle  West  or  West.  HARRIS- 
DIBBLE  COMPANY,  71  West  23d  Street, 
New  York. 


HIGH-GRADE  NEWSPAPER  PROPER¬ 
TIES  bought  and  sold.  G.  E.  BARROWS, 
141  Broadway,  New  York  City. 


MISCELLANEOUS 


MANUSCRIPTS  typewritten  neatly  at  fifty, 
cents  a  thousand  words.  Good  work.  Punc¬ 
tuation  and  spelling  correct.  HAZEL 
SAUVE,  Iron  River,  Wis. 


DAILY  NEWS 

Reports  for  evening  papers,  advance  news  mall 
service,  special  and  Chicago  news,  stereotype 
plates,  5()c.  per  page.  YARD’S  NEWS  BU¬ 
REAU,  167  W.  Washington  St.,  Chicago,  Ill. 


LliVOTYPE  MACHINES 
All  models,  bought  and  sold.  Complete  line 
of  Printers’  machinery  and  supplies  on  hand 
for  immediate  shipment. 

RICH  &  McLEAN, 

51  Cliff  St.,  New  York. 


$;i.n(X)  YEARLY  BUSINESS  OP  YOUR 
OWN :  mail  order :  success  sure ;  honest, 
ligitimate ;  small  capital ;  original  methods. 
Write  M.  CLEMENT  MOORE,  Specialist, 
New  Egypt,  N.  J. 


ONE  OP  THE  BEST  equipped  and  highly 
trained  newspaper  managers  in  the  country 
would  purchase  small  Interest  in  daily  news¬ 
paper  with  possibilities  or  would  manage  for 
owners.  He  is  not  only  familiar  with  every 
editorial  position  but  understands  practical 
side  of  mechanical  departments  and  has 
administered  business  office  and  circulation 
department  of  one  of  important  publications 
in  the  nation.  Knows  most  modern  efficiency 
methods  of  publication.  Is  one  of  the  hard 
workers  in  the  field.  Leaving  present  posi¬ 
tion,  regarded  as  a  most  desirable  one,  be¬ 
cause  he  thinks  he  can  make  more  money. 
.Possesses  unusual  ability  as  an  executive 
and  knows  bow  to  get  value  out  of  every 
dollar  spent  in  operating  expense.  Not  a 
cheap  man,  but  wants  to  locate  with  publi¬ 
cation  where  his  efforts,  energy,  honesty 
and  ability  will  become  a  large  asset  in  the 
future.  Is  more  interested  in  earning  an 
interest  in  a  good  property  than  in  working 
for  a  high  salary.  Address  “WORKER,” 
care  The  Editor  and  Publisher. 


ANY  PUBLISHER  contemplating  direct 
representation  from  the  home  office,  and 
requires  the  services  of  a  thoroughly  ex¬ 
perienced  advertising  solicitor,  covering  a 
period  of  over  ten  years  among  Advertisers 
and  the  Advertising  Agents  in  the  Eastern 
field,  Address  “C.,”  care  The  Editor  and 
Publisher. 


DO  YOU  WANT  a  Circulation  Manager 
who  has  a  practical  knowledge  of  de¬ 
livery,  distribution,  mailing  room,  and  the 
accounting  department.  Familiar  with  up- 
to-date  promotion  work.  'With  Metropolitan 
papers  eleven  years.  Ready  to  go  to  any 
city  at  his  own  expense.  Address  “D.,  1163,” 
care  The  Editor  and  Publisher. 


YOUNG  MAN,  eighteen  years  old,  good 
appearance,  accustomed  to  meeting  business 
people,  wants  a  position  in  New  York  City. 
One  year’s  experience  in  general  advertising 
agency,  worked  in  checking,  shipping,  for¬ 
warding  and  accounting  departments,  useful 
in  either  general,  or  special  agency  or  news¬ 
paper  office,  or  advertising  department  of 
mercantile  house.  Reference,  present  em¬ 
ployers.  Salary,  $10.00  a  week.  Address 
"D.,  1161,”  care  The  Editor  and  Publisher. 


DESIRE  POSITION  as  Business  or  Adver¬ 
tising  Manager,  prefer  paper  that  is  in  need 
of  more  recognition ;  will  invest  some  money 
if  necessary.  Employed  at  present.  Satis¬ 
factory  references.  Address  "D.,  1151,”  care 
The  Editor  and  Publisher. 


WANTED. — By  a  good  sober,  reliable  mar¬ 
ried  man.  a  position  as  stereotyper.  .  Ten 
years’  experience.  Best  of  reference  fur¬ 
nished  upon  request.  Address  B.  1166,  care 
Editor  and  Publisher. 


mw 

ITISMS  MIEiU 

THE  BLACK 
DIAMOND 

Chicago  —  New  York  —  Phila¬ 
delphia,  for  20  years  the  coal 
trades’  leading  journal.  Write 
for  rates. 

FOR  SALE 

WRITERPRESS  for  sale  at  a  great  sac¬ 
rifice.  Cost,  $250  little  over  a  year  ago,  and 
will  sell  it  for  $75  if  taken  at  once.  In 
best  of  repair,  has  several  extra  fonts  of 
type,  almost  a  new  ribbon,  guaranteed  to 
work.  Apply  to  “D.,  1162,”  care  The  Editor 
and  Publishor. 
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The  GLOBE  offers  you  two 
margins  over,  any  other  paper 
in  the  high-class  New  York 
evening  field. 

More  NET  CASH  CIRCU¬ 
LATION  (Yearly  Average). 

Less  cost  per  thousand  cir¬ 
culation. 

grhe 


The  Catholic  Tribune,  the  Katholischer 
Westen,  and  the  Luxemburger  Gazette  cir¬ 
culate  amongst  the  Catholics  ot  Iowa.  Illi¬ 
nois,  Wisconsin,  Minnesota.  Missouri.  Kan¬ 
sas.  Nebraska.  North  and  South  Dakota, 
Oklahoma,  Texas.  Montana.  Washington 
and  Oregon  -  the  richest  and  most  prosper¬ 
ous  agricultural  districts  in  the  United 
States. 

Religious  affiliation  tends  to  bring  about 
a  spirit  of  organization  in  their  respective 
localities  which  works  for  the  betterment 
0/  the  spiritual  and  temporal  welfare  and 
development.  Our  readers  are  a  substantial 
class,  loyal  to  their  Church  and  to  the 
Church  paper,  and  patronize  its  columns. 

If  you  have  an  article  of  quality,  don’t 
forget  that  these  people  are  buyers  of  all 
the  usual  commotiities  and  luxuries,  and  it 
is  a  good  plan  for  you  to  appeal  to  them 
through  the  paper  of  their  choice. 

CATHOLIC  PRINTING  CO. 

Dubuque.  lews _ 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Proprietor 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns.  Many 
of  our  advertisers  use  our  columns 
exclusively.  The  above  is  one  of  the 
many  reasons  why.” 


Foreign  Adrerlising  ReprfsrntatiTes 
KELLY-SMITH  COMPANY 


220  Fifth  Avenue 
NEW  YORK 


Lytton  Building 
CHIC.\GO 


AdvertUcrs  who  have  always 
used  THE  NEW  YORK  TRIBUNE 
because  of  its  Quality  Circulation 
well  know  that  its  Increase  m 

I 

I  Quantity  involves  no  sacrifice  of 

I  Character,  and  that  its  readers 
can  be  reached  through  no  other 
paper. 


THE  MEW  ORLEANS  ITEM 

As  They  Told  It  to  Uncle  Sam 
3D  U.  S.  P.  O.  STATEMENT 

The  New  Orleans  Item . 53,901 

The  Daily  States . 32,532 

The  Tinies- Democrat . 25,242 

The  Picayune . 28,837 

That’s  why  The  Item  every  week  in  the 
year  carried  more  paid  advertising  of  any 
and  all  kinds. 

THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
New  York  Chicago  St.  Louis 


LIVE  AD  CLUB  NEWS. 


Election  of  officers  for  the  year  and 
discussion  of  plans  for  the  coming  meet¬ 
ing  of  the  State  Association  occupied 
the  members  of  the  Dallas  .^d  League 
at  its  weekly  meeting  in  the  Oriental 
Hotel.  With  one  exception  all  officers 
of  the  1913  administration  were  re¬ 
elected.  Richard  Haughton  was  re¬ 
elected  president;  H.  W.  Kennard,  first 
vice-president,  and  L.  I.  Lorch,  second 
vice-president.  The  exception  was 
in  the  office  of  secretary-treasurer 
held  by  W.  R.  Patterson.  J.  H. 
Payne  was  chosen  as  his  successor.  Dan 

G.  Fisher  was  re-elected  to  the  board  of 
directors  and  W.  C.  Barrickman  as  a 
new  member  of  the  board.  The  league  is 
in  excellent  condition  financially  and 
now  lias  230  active  members. 


ing  to  new  officials.  Felix  Seligman  is  the 
new  president  of  the  association;  W.  B. 
Robinson,  George  Lorentz,  C.  H.  Steele, 
vice-presidents;  Lawrence  Davis,  secre¬ 
tary,  and  T.  C.  Clark,  treasurer.  J.  R. 
Hamilton,  retiring  president,  read  his 
annual  report,  telling  of  the  work  done 
by  the  club  during  the  season  just 
passed. 


Plans  were  completed  by  the  .Adver¬ 
tising  Men’s  Club,  of  Elizabeth,  N.  J., 
at  a  meeting  held  last  week  for  a  big 
dinner  to  be  held  on  Lincoln’s  Birthday, 
Feb.  12.  It  is  planned  to  make  this  the 
most  successful  affair  of  the  kind  yet 
held  by  this  organization.  William  Sef- 
ton,  president  of  the  club,  will  preside 
at  the  dinner.  John  Wetmore  will  prob¬ 
ably  act  as  toastmaster. 


E.  E.  Edwards,  local  manager  for  the 
Byron  G.  Collier  Company,  a  street  car 
advertising  syndicate,  was  elected  presi¬ 
dent  to  the  Ad  Club  of  New  Orleans 
at  a  meeting  of  the  board  of  directors 
last  week.  R.  Du  Montluzin  was  chosen 
vice-president  and  L.  F.  Beauvais,  sec¬ 
retary  and  treasurer.  The  board  of  di¬ 
rectors  appointed  at  the  third  annual 
meeting  of  the  organization  recently  are : 
Joseph  A.  Blythe,  H.  E.  Graffman,  Louis 
Reuter,  Fred  Meyers  and  M.  Caldwell. 


H.  E.  Beverage,  advertising  manager 
of  the  Armstrong  Manufacturing  Com¬ 
pany,  addressed  the  members  of  the 
Waterloo,  (la.)  Town  Criers  Ad  Men’s 
Club  at  their  weekly  meeting.  His  sub¬ 
ject  was  “Constructing  an  Advertise¬ 
ment,”  and  it  proved  highly  interesting 
and  instructive.  All  of  the  members  pre¬ 
sent  entered  into  a  general  discussion 
of  advertising  as  especially  applied  to 
the  local  field  at  the  conclusion  of  Mr. 
Beverage’s  address.  Many  valuable 
points  were  brought  out  for  the  benefit 
of  Waterloo  advertisers  in  this  dis¬ 
cussion. 


.Advertising  men  have  accompli. 'lied 
more  for  honesty  in  advertising  dur¬ 
ing  the  year  just  closed  than  has  been 
done  by  men  in  any  other  profession, 
declared  James  S.  Knox  in  an  address 
before  members  of  the  Cleveland  .\d- 
vertising  Club  at  their  weekly  luncheon. 
Mr.  Knox  spoke  on  “Advertising  and 
Salesmanship.”  Complimenting  ihe 
Cleveland  advertising  men  upon  their 
efforts  to  work  with  the  sales  organi¬ 
zations  of  their  companies.  Knox  de¬ 
clared  the  failure  of  many  business  or¬ 
ganizations  could  be  traced  to  the  fail¬ 
ure  to  secure  this  relation.  George  W. 
Kinney  presided. 

“The  newspaper  is  undoubtedly  the 
best  means  of  advertising,”  declared 
Miss  Edith  F.  Robertson,  secretary  of 
the  Lancaster  Y.  W.  C.  A.,  in  an  address 
before  the  Lancaster,  (Pa.)  Advertisers’ 
Club.  A  numer  of  women  had  been  in¬ 
vited  by  the  .\d  Club  to  give  their  im¬ 
pressions  of  advertising  and  the  ad 
writers  received  many  good  pointers : 
“Let  your  ads  answer  the  questions  that 
are  put  across  the  store  counters  every 
day  to  the  clerks,”  said  Miss  Robertson. 

Members  of  the  Duluth  (Minn.)  Ad 
Club  met  last  week,  and  elected  officers 
for  the  ensuing  year  and  laid  plans  for 
a  campaicn  along  educational  lines. 
Greater  vigilance  will  be  used  in  judg¬ 
ing  ads  during  the  coming  year,  accord- 


THE  FOLLOWING  CIRCULATIONS  have 
recently  been  certified  by  the  audit  of  the 
American  Newspaper  Annual  and  Directory: 

ALBANY,  N,  Y. 

Knickerbocker  Press,  Daily, 

Knickerbocker  Press,  Sunday, 

PHILADELPHIA,  PA. 

Farm  Journal,  Monthly, 


32,820 

25,343 


821,554 


OBITUARY  NOTES. 

James  D.  Landis,  one  of  tlie  owners 
and  editor  of  the  Lancaster  (Pa.)  New 
Era,  died  at  sea  Saturday  of  typhoid 
fever.  Accompanied  by  his  wife  and 
niece,  he  sailed  from  New  York  two 
weeks  ago  for  a  trip  around  the  world, 
expecting  to  return  in  May.  He  was  not 
in  good  health,  and  it  was  believed 
that  a  sea  trip  would  benefit  him.  Mr. 
I^ndis  was  active  in  Republican  poli¬ 
tics,  and  was  a  delegate  to  the  National 
Convention  in  1900.  He  was  born  in 
Lancaster  51  years  ago. 

Sir  John  Duncan,  J.  P.,  part  pro¬ 
prietor  of  the  South  Wales  Daily  News, 
South  Wales  Echo  and  Cardiff  Times,  is 
dead.  He  ruptured  a  blood  vessel  dur¬ 
ing  an  attack  of  seasickness  while  cross¬ 
ing  the  Channel  recently.  Sir  John  was 
born  at  Edinburgh  in  1846.  He  was 
noted  for  the  special  interest  he  took 
in  educational  matters  relating  to  Wales 
and  Cardiff.  He  was  a  member  of  many 
boards  and  societies  and  was  also  iden¬ 
tified  with  news  gathering  associations. 
He  was  a  very  extensive  traveller  and 
made  several  trips  to  the  United  States. 

Benjamin  Bowen,  67  years  old,  for¬ 
merly  circulation  manager  of  the  Phila¬ 
delphia  P'vening  Telegraph,  died  at  St. 
Joseph  Hospital  in  that  city,  Jan.  10. 
C.  F.  W.  Bowen,  secretarv  and  treasurer 
of  the  Evening  Telegrapfi,  is  a  brother. 

David  Herbert  Allen,  for  years  one 
of  the  best  known  editors  of  weekly 
papers  in  West  Florida,  died  last  week 
in  Los  Angeles,  Tex.,  from  a  disease 
of  the  throat.  He  was  president  of  the 
West  Florida  Press  -Association  and  edi¬ 
tor  of  the  Milton  Gazette. 

Prof.  Rudolf  Genee,  died  at  Berlin 
Monday.  He  was  born  in  1824.  In  1859 
became  editor  of  the  Danzin’er  Zeitung, 
and  in  1861,  of  the  Coburger  Zeitung. 
From  1865  to  1887  he  lectured  on 
Shakespeare’s  works  in  the  leading  uni¬ 
versity  centres  of  Germany.  Prof.  Genee 
wrote  extensive  biographical  and  critical 
works  on  Mozart,  Goethe,  Bismarck, 
Schlegel  and  other  prominent  figures  in 
German  history. 

Mrs.  Helena  Flynn,  the  widow  of 
Mr.  Edward  T.  Flynn,  formerly  of  the 
New  York  Herald  and  of  the  Evening 
Telegram,  died  Jan.  14,  in  her  sixty- 
ninth  year,  of  pneumonia. 

Benjamin  Holt  Ticknor,  formerly  a 
member  of  the  old-time  publishing  house 
of  Ticknor  &  Fields,  died  at  Boston, 
Jan.  16.  Mr.  Ticknor  was  born  in  1842 
and  was  graduated  from  Harvard  in 
1862. 

James  A.  Kennelty,  44,  foreman  of 
the  mail  and  delivery  de''artment  of  the 
Brooklyn  Eagle,  died  Jan.  16,  at  his 
home  in  Brooklyn. 

Publisher  Brush  Entertains  Staff. 

In  observance  of  the  25th  anniver¬ 
sary  of  The  Salem  (O.)  News,  Pub¬ 
lisher  L.  H.  Brush  and  wife  entertained 
the  entire  force  of  the  paper,  from  man¬ 
aging  editor  down  to  “devil,”  at  dinner 
at  their  home  Saturday  evening,  Janu¬ 
ary  10.  The  honored  guest  of  the  eve¬ 
ning  was  William  Helman,  foreman  of 
the  composing  room,  the  only  employe 
who  has  remained  with  the  News  during 
its  entire  25  years  of  existence.  An  “an¬ 
niversary  extra,”  prepared  by  R.  W. 
Hawley,  news  editor,  was  delivered  at 
the  banquet  table  as  a  complete  surprise 
on  the  entire  force. 


THE  PITTSBURG 
PRESS 


Has  the  Largest 


Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foreign  Adyertising  Representatives 

I.  A.  KLEIN,  Metropolitan  Tower,  N,  Y, 
JOHN  GLASS,  Peoples  Gas  Bldg.,  Chicago 


THE  EVENING  MAIL  has  diown 
a  consistent  gain  in  lines  of  a  lvertis- 
ing  printed  fora  period  of  men  than 
six  years — this  •  in  spite  of  a  strict 
censorship  of  advertising  not  ’nain- 
tained  by  other  newspapers. 

The 

Evening  Mail 

203  Broadway  New  York 


482,503  Lines 
Gain  in  1913 

The  New  York  Times  is  the  orlv  one  of 
the  five  New  York  mornint!  newspaj)ersli.-  (linv 
in  volume  of  advertising  which  made  a  sub¬ 
stantial  gain  in  volume  in  1913. 

The  New  York  Times ’s  gain  of  4S2,.",D3 
agate  lines  is  equivalent  in  spare  to  more  than 
1600  New  York  Times  columns,  or  more  than 
200  pages  the  size  of  The  Times. 


A  PRODUCER 

OF  RESULTS 

The  Pittsburgh  Post 

Fastest  growing  morning 
newspaper  in  Its  Field. 

Put  it  on  your  list. 

CONE,  LORENZEN  &  WOODMAN, 
Foreign  Advertising  Representatives, 
New  York.  Kansas  City.  Chicago. 


Get  the  Best  Always 
®f)e 

Pittshurs  Bispatti) 

Greater  Pittsburg’s  Greatest 
.  Newspaper 

WALLACE  G.  BROOKE. 
Brunswick  Building,  New  York 
HORACE  M,  FORD, 

People’s  Gas  Building,  Chicago 
H.  C.  ROOK, 

Real  Estate  Trust  Building,  Philadelphia 


the  PEORIA 
JOURNAL 

is  the  only  newspaper  in  Peoria  which  opens 
its  books  to  the  A.  A.  A. 

NET  PAm  Circulation 

H.  M.  PINDELL.  Prop. 
CHARLES  H.  EDDY,  Representative 
1  Madison  Avenue,  NEW  YORK 
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automobiles  ad  tips. 

(Continued  from  page  621.) 

tor"  settles  the  hunt  for  Studebaker, 
Hu’pniohile,  Oakland  and  Auburn  men. 

So  the  information  is  passed  until  one 
knows  where  to  find  Pete  Willis,  G.  H. 
Bryant.  John  Kingman,  H.  H.  Hower, 
and  all  the  other  live  ones  from  the  fac¬ 
tories.  Then  the  hunt  is  on  to  have  a 
chat  with  them  and  get  an  idea  of  con-* 
dition-.  Many  of  these  men  were 
former  automobile  reporters,  and  they 
have  not  swelled  up  over  their  new 
jobs.  So  the  men  who  are  stili  .n 
harness  call  them  by  their  given  names 
and  they  get  the  same  greeting.  The 
dav  may  pass  without  locating  some  ot 
them,  and  also  the  evening.  Rut  the 
hunt  grows  warmer  when  the  theatres 
are  out  and  the  show  is  ended  for  the 
night  Then  the  big  dining-rooms  of 
the  I'.otels  fill  up  and  a  few  places  like 
the  \stor  and  the  Hiltmore  seem  to 
catch  the  crowd. 


THE  NKiHTLY  ROL’NII. 

Mnlniglu  finds  the  motor  writer  first 
at  oiu  table,  then  another  sipping  with 
this  fellow  and  that  one  sometimes  in 
a  night  drinking  with  a  dozen  >>r 
so  of  those  he  is  seeking.  He 
is  on  the  job  until  daylight,  wnen 
he  takes  a  taxi  to  his  own  hotel  for  a 
few  hours’  sleep  to  go  all  over  it  again. 
Hut  when  the  week  is  ended  he  knowf. 
pretiv  well  how  many  cars  a  company 
is  going  to  produce  this  year;  how  mucii 
will  he  spent  in  advertising,  and  he 
doe'  not  have  to  worry  much  aUmt  his 
share — if  he  is  one  of  the  right  sort — 
for  he  is  remembered  when  the  right 
time  C(  mes. 

Hut  there  are  a  lot  of  new  cars  being 
hruught  out  and  they  get  an  introduc¬ 
tion  at  New  York.  Many  of  the  men 
in  these  companies  are  fellows  who  were 
with  others  in  past  days,  so  it  does  not 
lake  long  to  get  a  line  on  the  situation. 
.■\loiig  alioiit  Friday  a  few  of  the  good 
fellows  get  together  for  a  "clearing 
house."  as  they  term  it,  when  they  ex¬ 
change  their  gleanings.  If  one  man  has 
ini'sed  seeing  .some  one,  the  other  fel¬ 
low  hasn’t  and  tells  him  what  was  said. 
'I  he  game  is  played  on  the  level  and  the 
tips  exchanged  are  valuable.  It  costs 
the  papers  some  money,  of  course,  for 
these  men  are  good  mixers,  and  they 
have  to  do  their  part  of  the  general 
entertaining.  The  motor  officials  also 
pay  their  share,  so  there  is  no  case  of 
sponging.  It  is  worth  the  price,  for  not 
only  do  they  get  some  idea  as  to  the  ad¬ 
vertising,  but  also  the  companies  hand¬ 
ling  it  and  even  the  men  in  the  adver¬ 
tising  agencies  that  look  after  the  ac¬ 
count.  The  Chicago  men  go  back 
primed  for  their  show  and  the  Boston 
men  begin  work  preparing  for  the  last 
of  the  big  exhibitions. 

LESS  BIG  COPY  IN  1914. 

It  is  probable  that  there  will  be  a 
falling  off  in  some  of  the  big  chunks 
of  copy  this  year,  although  local  con¬ 
ditions  may  bring  out  some,  as  New 
York  did  with  its  full-page  Lozier  and 
Maxwell.  Some  of  the  makers  intend 
to  do  more  newspaper  and  less  maga¬ 
zine  advertising  this  year.  There  will 
be  more  small  pieces  of  copy  out.  In 
oilier  words  advertising  will  be  more 
continuous.  The  new  Maxwell  line  will 
mean  more  copy;  the  Overland  appro¬ 
priation  has  been  increased;  the  Jeffery 
account  will  be  large;  Chalmers  is  to 
spend  more,  and  so  will  the  Hudson. 
Studebaker  has  always  been  big  and  it 
will  be  so  this  year.  The  big  increase 
in  General  Motors  profits  means  much 
t'adillac,  Buick,  Oakland,  Oldsmobile 
and  Cartercar  business.  Tliere  will  be 
more  G  M  C  truck  copy.  Abbott  and 
Paige  copy  will  be  fairly  large  in  1914. 
The  Lozier  plans  are  not  all  settled, 
local  conditions  determining  the  size; 
and  this  is  true  of  some  of  the  Hup- 
mobile  ads. 

There  is  more  Haynes  advertising 
than  in  the  past,  and  the  Regal  will 
spend  as  much  this  year,  ihe  Imperial 
copy  will  be  increased.  The  Mitchell 
account  will  exceed  last  year’s,  and  the 
Jackson  should  be  bigger.  Ford’s  ac¬ 
count  will  not  diminish.  The  coming  of 
the  Saxon  car  means  new  copy,  and  it 
will  be  generous.  The  new  Lincoln  at 


THE  YEAR 
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Washington,  D.  C. 
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CAUSE 

Circulation 

Net  Daily  Average  Year  1913  .  . 

Nearest  Competitor  December,  1913 

.  65,641 
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Present  Lead 
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Advertising 

The  Evening  and  Sunday  Star  .  . 

2d  Newspaper . 

3d  Newspaper . 

4th  Newspaper . 

LINKS 

10,753,741 

6,282,468 
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“The  proof  of  the  pudding  is  in  the  eating” 

Dan  A.  Carroll  W.  Y.  Perry 

Special  Representative  Special  Representative 

Tribune  Bldg.,  New  York  Ist  Nat’l  Bank  Bldg.,  Chicago 

Detroit  will  spend  some  money,  too. 
The  Imp,  one  of  the  cyclecar  contingent, 
is  already  being  advertised.  There  are 
other  cyclecars  that  are  planning  cam¬ 
paigns. 

The  Auburn  car  is  getting  into  the 
factory  advertising  class.  The  new 
Lewis  will  soon  be  doing  something. 
The  Chevrolet  will  continue  the  start 
it  made  last  year.  The  Chandler  copy, 
now  out,  represents  new  business.  The 
refinancing  of  the  Cameron  will  place 
copy  in  the  papers.  The  Case  is  in¬ 
creasing.  The  Kisselkar  did  well  last 
year  and  it  will  do  more  in  1914.  The 
Krit  is  now  going  better,  which  means 
more  lines.  Locomobile  copy  will  be 
as  good  as  usual.  The  new  Marmon 
car  will  mean  more  lines,  but  placed  lo¬ 
cally.  Metz  has  increased  its  appropria¬ 
tion  as  a  result  of  winning  the  Glidden 
trophy.  The  Moline-Knight  is  a  new 
motor  adopted  by  an  old  company  ami 
its  record-breaking  test  in  New  York 
provided  additional  new  copy  at  the 
show.  As  soon  as  agencies  are  placed 
other  cities  will  get  some.  The  new  Na¬ 
tional  will  bring  increased  business. 

A  good  company  to  watch  will  be  the 
Palmer  Singer.  Its  new  motor  will  'le 
well  advertised.  The  new  motor  on  the 
Premier  has  been  responsible  for  in¬ 
creased  advertising  now,  with  more  to 
come.  Peerless  is  always  a  consistent 
advertiser.  So  is  Packard.  The  Partin- 
Palmer  is  a  new  comer  that  is  adver¬ 
tising.  The  Reo  campaign  is  going  on 
now.  Pierce  Arrow  copy  is  placed  by 
local  dealers.  The  Stearns  made  a  lot 
of  money  last  year  and  spent  a  good 
bunch  in  the  papers,  and  it  will  do  it 
again.  Stevens  Duryea  is  good  for  very 


sizeable  pieces  of  copy.  The  rotary 
valve  motor  on  the  Speedwell  is  being 
advertised  now.  Velie  has  plenty  of 
money  and  some  big  chunks  are  being 
spent  by  it  now  in  sliow  numbers.  The 
White  will  do  more  newspaper  adver¬ 
tising  this  year  than  in  1913,  stretching 
it  over  a  longer  period.  So  will  the 
Winton.  The  Indian  motorcycle  is 
spending  money  more  freely  now.  So 
is  the  Weed  chain  company.  The  big 
tire  companies  are  not  represented  hi 
the  motor  shows,  and  so  their  cam¬ 
paigns  at  show  time  will  not  be  as  big  as 
a  year  ago  when  there  were  pages  out, 
but  the  copy  will  be  cut  up  and  distri¬ 
buted  over  a  longer  period. 

INCREASE  IN  ELECTRIC  ADVERTISING. 

One  of  the  most  promising  fields  is 
the  electric.  The  formation  of  the  Elec¬ 
tric  Vehicle  Association  of  America, 
with  its  sections  in  New  York'  Chicago, 
Boston,  Philadelphia  and  other  places, 
has  started  the  development  of  a  field 
for  pleasure  cars  and  trucks  of  this 
power.  Already  the  electric  advertising 
has  taken  a  jump  some  thousands  of 
lines,  and  it  is  bound  to  do  better,  for 
the  Edison  Company  is  co-operating 
with  the  dealers  in  cars  and  trucks. 

Another  field  bound  to  bring  advertis¬ 
ing  is  the  commercial  vehicles  that  are 
gradually  worming  their  way  into  the 
business  world.  'I'he  motor  business  is 
settling  down  to  a  commercial  basis 
where  the  competition  is  growing  keener 
each  year.  This  means  a  higher  type  of 
salesmen,  quick-thinking  factory  officials 
and  dealers,  and  regular  advertising,  not 
as  it  was  in  1913,  a  year  of  phenomenal 
splurging  by  which  the  weaker  com¬ 
panies  were  forced  to  drop  out. 


PRESS  ASSOCIATIONS. 


The  North  Texas  Editorial  Associa¬ 
tion  held  its  annual  convention  at 
Greenville,  Tex.,  Jan.  16  and  17.  Ad¬ 
dresses  were  made  as  follows:  “My 
Method  of  Handling  the  Weekly  Sub¬ 
scription  List,”  Walter  R.  Wilson,  Mc¬ 
Kinney  Courier-Gazette;  “The  \’alue 
of  an  Ad  League  to  the  Newspaper,” 
J.  H.  Akers,  Greenville  Herald ;  “The 
Value  of  Local  News  to  the  Weekly 
Newspaper,”  R.  W.  Fanning,  Sulphur 
Springs  Gazette ;  “How  Do  I  Secure 
and  Hold  Live  Country  Correspon¬ 
dents?”  E.  B.  Comstock,  Bonham 
News.  A  “'possum  and  ’tater”  ban¬ 
quet  followed  the  sessions. 


Members  of  the  San  Antonio  (Tex.l 
Press  Club  met  last  week,  adopted 
amendments  to  the  constitution  that  will 
promote  the  growth  of  the  organiza¬ 
tion,  appointed  special  committees  and 
transacted  other  business.  A  luncheon 
was  served.  The  meeting  was  presided 
over  by  President  Vories  P.  Brown, 
while  Secretary  Charles  G.  Norton  kept 
the  minutes.  It  was  the  unanimous 
sentiment  that  the  Dungeon,  in  which 
all  the  club’s  furniture  and  a  valuable 
player-piano  were  destroyed  by  the 
flood,  should  be  renovated  and  new 
furniture  installed. 

The  mid-winter  meeting  of  the  New 
Jersey  Press  .-Kssociation  is  to  be  held 
Feb.  2  at  the  Hotel  Windsor,  Trenton. 
Senator  Albert  B.  Cummings  of  Iowa 
and  Dr.  Talcott  Williams,  director  of 
the  School  of  Journalism  at  Columbia 
University,  will  address  the  editors. 


The  Lancaster  County  (Pa.)  Editorial 
Association  rnet  at  Lancaster,  last  week 
and  after  discussing  newspaper  prob¬ 
lems  elected  the  following  officers  for 
the  ensuing  year :  President,  Silas  E. 
Bard,  Denver  Press;  vice-president,  W . 
O.  Cake,  Terre  Hill  T  imes ;  secretary- 
treasurer,  Howard  Reynolds,  Qtiarry- 
ville  Sun;  e.xecutive  committee,  John  G. 
Zook,  Lititz  Express;  C.  R.  Martin.  New 
Holland  Clarion;  H.  C.  Carpenter,  Lan¬ 
caster  Intelligencer. 

The  Massachusetts  Press  .-Kssociation 
met  at  the  I’nited  States  Hotel,  Bos¬ 
ton,  last  week  and  elected  the  following 
officers:  Robert  S.  Osterhout  of  the 
Hudson  News,  president;  \\  illiam 
White  of  the  Mansfield  News,  Albert 
Vittum  of  the  Beverly  Times,  T.  P. 
Wilson  of  the  Winchester  Star,  vice- 
presidents;  William  J.  Hefferman  of  the 
Spencer  Leader,  secretary;  John  Tem- 
perly  of  the  Newton  Town  Crier,  treas¬ 
urer;  J.  Alex  Lodge  of  the  Manchester 
Breeze,  auditor;  Capt.  C.  C.  Doten  of 
the  Old  Colony  Memorial  of  Plymoutli, 
historian. 


The  Southern  Oregon  Editorial  Asso¬ 
ciation  was  organized  last  week  at  a 
meeting  of  editors  at  Roseburg.  A 
committee  consisting  of  J.  K.  Coe,  of 
the  Glendale  News,  Lee  Wimberly,  of 
the  Roseburg  Review,  and  Carl  D. 
Shoemaker,  of  the  News,  was  appointed 
to  draft  a  constitution  and  bylaws.  TTie 
next  meeting  of  the  association  will 
be  held  at  Grants  Pass. 


Uplift  in  newspaperdom  will  occupy 
the  members  of  the  Minnesota  Editorial 
.\ssociation  when  they  meet  at  Minne¬ 
apolis  Feb.  19  and  2t)  for  the  48th  an¬ 
nual  gathering,  .-\mong  addresses  so 
far  scheduled  are:  “Teaching  Journal¬ 
ism  in  the  University,”  President 
George  E.  Vincent,  University  of  Min¬ 
nesota;  “What’s  the  Matter  Witli  the 
Newspapers?”  E.  L.  Clifford,  advertis¬ 
ing  manager  of  the  Minneapolis  Jour¬ 
nal;  “How  to  Make  a  Better  News¬ 
paper,”  .\llen  D.  -Mbert,  the  Minneaiw'- 
lis  Tribune. 


Illustrated  News  Co.  Incorporates. 

The  certificate  of  incorporation  of  the 
Illustrated  Current  News  of  New 
Haven,  Conn.,  was  filed  with  the  Sec¬ 
retary  of  State  at  New  Haven  last 
week.  The  company  is  capitalized  at 
$10,000  and  will  begin  business  with  that 
amount.  The  incorporators  are  Frank 
Kenna,  Edgar  S.  Brown  and  Robert  E. 
McGrail,  all  of  New  Haven. 
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FLORIDA 

WEEKLY 

In  one  of  the  most  desirable  residence 
towns  of  the  State.  Gross  business  of  flO,- 
000  per  annum,  net  earning  of  $3,000- 
Good  equipment.  Price,  $10,000 ;  half  cash, 
balance  easy  terms. 

HARWELL.CANNON  &  McCARTHY 

Brokers  In  Newspaper  atsd 
Ma$azine  Properties 

200  nnH  AVENUE  NEW  YORK 


We  can  increase  yoor  business  —  r 
you  want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
press  clippings  can  be  made  a  busi¬ 
ness-builder  for  you. 

BURRELLE 

60-62  Warren  Street,  New  York  City 

Establisked  a  Quarter  of  a  Century 


Most  Far  Reaching  Newspaper 
Reading  Concern  in  Existence 

ATLAS  PRESS 
CUPPING  BUREAU 

CHARLES  HEMSTREET,  Manaeer 

We  furnish  everything  that  looks 
like  a  press  clipping  from  all  over 
the  world. 

The  motto  written  on  our  ban¬ 
ner  is  — RESULTS  COUNT. 


218  West  42nd  Street  New  York 


HENRY  A.  WISE  WOOD 

ASD 

BENJAMIN  WOOD 

INC. 

Newspaper  Engineers 

SPECIALISTS  IN  THE  DESIGN,  CONSTRUCTION 
AND  ORGANIZATION  OF  NEWS¬ 
PAPER  PLANTS 

Professional  services  of  the  highest  order 
rendered  in  the  following  matters:  Con¬ 
struction  or  Reconstruction  of  Pjants;  Im¬ 
provement  of  Departmental  Efficiency;  Ex¬ 
amination  of  Materials ;  Ascertainment  of 
Manufacturing  Coats;  Bettermentof  Print¬ 
ed  Product;  Appraisal  of  Plants;  Sidution  of 
Particular  Problems.  Brochure  mut  on  rfHett. 

1  Madison  Avenue,  New  York  City,  U.  8.  A. 


Canadian  Press  Clippings 

The  problem  of  covering  the  Canadian 
Field  is  answered  by  obtaining  the  service  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clipping  on  all  matters  of 
interest  to  you,  printed  in  over  95  per  cent, 
of  the  newspapers  and  publications  of  CAN¬ 
ADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74-76  CHURCH  ST..  TORONTO.  CAN. 

Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 


Send  for  samples  of  Half¬ 
tone  Diamond  Black.  This 
Ink  will  print  Jet  Black  on 
the  most  difficult  paper. 
40c.  net. 


Every  pound  guaranteed 

F.  E.  OKIE  CO. 


PHILADELPHIA,  PA. 


NEW  HAVEN  PUBLICITY  BILLS. 


C.  W.  Barron  Explains  Some  of  the 
Road’s  Advertising  Expenses. 

Certain  expenditures  of  the  New 
York,  New  Haven  and  Hartford  Rail¬ 
road  were  taken  up  at  a  hearing  before 
the  Public  Service  Commission  at  Bos¬ 
ton  last  week.  Clarence  W.  Barron,  a 
publisher,  who  had  charge  of  much  of 
the  railroad’s  advertising,  was  one  of 
the  witnesses  called.  He  explained  that 
payments  of  $95,650  to  the  Boston 
News  Bureau  and  $63,477  to  Doremus 
&  C6.  of  New  York,  advertising  agen¬ 
cies  in  which  he  was  a  partner,  were 
for  display  advertisements  in  daily 
newspapers.  On  its  so-called  “Sail- 
from-Boston”  advertising  campaign  the 
railroad  spent  $40,000. 

The  employment  by  The  Associated 
Press  of  E.  W.  Prescot  was  explained 
by  Hdward  McKernon,  the  Boston  cor¬ 
respondent  of  that  organization,  who 
had  asked  to  be  heard.  ,At  an  earlier 
hearing  Mr.  Prescott,  who  conducted  a 
news  bureau  at  the  State  House,  had 
testified  that  he  had  been  employed  by 
several  newspapers.  The  Associated 
Press  and  the  New  Haven  Railroad  sys¬ 
tem. 

Mr.  McKernon  said  that  Mr.  Pres¬ 
cott’s  activities  for  the  association  were 
confined  chiefly  to  notifying  the  office 
of  spontaneous  news  at  the  State  House 
in  the  absence  of  its  regular  legislative 
reporter.  This  was  done  by  telephone. 
He  said  that  Mr.  Prescott  had  not  writ¬ 
ten  news  articles  for  the  association, 
and  not  a  line  of  his  matter  concerning 
the  New  Haven  ever  had  been  used  on 
its  wires.  The  arrangement  With  him 
was  terminated  the  day  the  office 
learned  of  his  corporation  affiliations. 


Tribune  As«ociate«  Dine  Burdick. 

George  Burdick,  who  has  been  city 
editor  of  the  New  York  Tribune  for 
five  years,  and  was  transferred  early 
this  month  to  the  Wall  Street  Bureau, 
was  dined  at  the  Press  Club  Saturday 
night  by  his  associates  on  the  paper. 
Ogden  Mills  Reid,  editor  of  the  Trib¬ 
une,  as  toastmaster,  paid  a  tribute  to  the 
industry,  loyalty  and  high  ideals  of  Mr. 
Burdick.  Others  who  reviewed  his 
work  on  the  day  city  desk  and  wished 
him  luck  in  his  new  field  were  William 
A.  Orr,  city  editor ;  E.  A.  Fletcher,  night 
editor ;  G.  Herbert  Daly,  sporting  editor ; 
H.  E.  Krehbiel,  musical  critic;  Royal 
Cortissoz,  art  critic ;  Willis  Fletcher 
Johnson,  editorial  writer;  G.  V.  Rogers, 
general  manager,  and  Arthur  S.  Draper. 


Woman’s  Suit  Against  Bennett  Fails. 

Juliette  Schettler’s  suit  against  James 
Gordon  Bennett,  proprietor  of  the  New 
York  Herald,  in  which  she  asserts  that 
she  is  Mr.  Bennett’s  daughter,  came 
up  before  the  court  at  Nice,  Wednesday 
The  court  declared  that  it  was  not  com¬ 
petent  to  deal  with  the  case  as  Mile. 
Schettler  had  brought  a  similar  suit  in 
the  Paris  courts  and  it  was  non-suited. 
The  suit  was  brought  at  Nice,  as  Mr. 
Bennett’s  legal  residence  is  given  as 
Beaulieu. 


Scranton  Controvercy  Still  Raging. 

The  controversy  that  has  been  raging 
between  Robert  D.  Towne,  editor  of  the 
Scranton  (Pa.)  Daily  News,  and  Jo¬ 
seph  Odell,  editor  of  the  Scranton  Tri¬ 
bune-Republican,  is  growing  warmer 
and  more  critical.  Open  letters  in  bold 
faced  type,  pro  and  con,  have  appeared 
in  the  opposition  papers.  In  Saturday’s 
issue  of  the  News,  Mr.  Towne  invites 
the  creditors  and  receivers  of  the  Tri¬ 
bune-Republican  to  meet  George  B. 
Markle,  Thomas  Robbins  and  Gifford 
Pinchot,  as  a  committee  to  pass  upon 
the  entire  matter. 


Senate  Committee  Unseats  F.  P.  Glass. 

The  United  States  Senate  Committee 
on  Privileges  and  Elections,  by  a  vote 
of  7  to  3,  last  Saturday,  unseated  Frank 
P.  Glass,  editor  of  the  Birmingham 
News  as  Senator  from  Alabama.  Mr. 
Glass  was  appointed  by  Governor 
O’Neal  after  the  adoption  of  the  Con¬ 
stitutional  amendment  providing  for  the 
popular  election  of  Senators,  to  fill  out 
the  unexpired  term  of  the  late  Senator 
Johnston. 


Pulitzer  Company  Creditors  Meet. 

A  meeting  of  the  .creditors  of  the 
Pulitzer  Publishing  Company,  which 
P"Lllshed  the  Welcome  Guest,  was  held 
on  Jan.  16  at  the  office  of  Peter  B.  O!- 
ney,  referee  in  bankruptcy,  at  68  Will¬ 
iam  street.  Sixteen  claims  were  filed 
and  John  \.  Morrison  was  elected  a 
trustee,  with  a  bond  of  $1,000. 


Lincoln  Steffens  Wins  $500  Prize. 

Andrew  Carnegie,  Jack  London,  and 
James  Keeley,  judges  in  the  Metropoli¬ 
tan  Magazine  Shaw  contest,  have 
awarded  a  $500  prize  to  Lincoln  Stef¬ 
fens  of  this  city  for  the  best  reply  to 
Bernard  Shaw’s  “The  Case  for  Equal¬ 
ity.”  It  is  announced  that  there  were 
3,000  contestants,  and  that  in  addition 
to  the  prize  Mr.  Steffens  receives  15 
cents  a  word  for  his  winning  letter. 


Hot  Contest  Over  Official  Newspapers. 

There  is  a  hot  contest  in  Harrison 
County,  la.,  over  official  newspapers. 
Publishers  of  the  different  county 
papers  submitted  sworn  statements  as 
to  circulation  at  Logan,  la.,  last  week 
before  the  supervisors  to  secure  the 
county  printing.  The  W'oodbine  Twin¬ 
er  gave  a  circulation  of  1,206;  the  Lo¬ 
gan  Observer,  1,161 ;  the  Logan  Gazette, 
1,344;  the  Missouri  Valley  Times,  1,- 
407.  The  pubhsher  of  the  Observer  filed 
a  contest  notice  against  the  Logan  Ga¬ 
zette,  and  in  turn  the  Logan  Gazette 
man  filed  contest  notices  on  the  Obser¬ 
ver  and  Missouri  Valley  Times.  The 
board  will  give  the  contestants  a  hear¬ 
ing  there  April  6. 


CANADA’S  ADS  FALSE. 

(Centinued  front  first  page.) 

He  testified  that  about  5  per  cent,  of 
the  business  of  his  association  consisted 
of  sending  out  matter  to  be  printed 
free  of  cost  to  the  publisher,  but  which 
was  paid  for  by  those  interested  in  hav¬ 
ing  jt  published.  He  said  that  all  the 
political  parties  used  this  method  and 
that  the  political  committees  managing 
the  campaigns  of  Wilson,  Roosevelt  and 
Taft  in  1912  used  it. 

“Is  that  regarded  as  legitimate,  in 
view  of  the  fact  that  there  is  no  label 
to  show  who  prepares  it”?  inquired  Sen¬ 
ator  Cummins. 

“Absolutely,”  responded  Mr.  Smith. 
“Otherwise  papers  would  not  have 
photographs  of  the  candidates  and 
would  not  print  erroneous  statements.” 

“It  is  imaginable  that  the  friends  of 
candidates  might  make  erroneous  state¬ 
ments  in  preparing  matter,  too,”  de¬ 
clared  Senator  Cummins. 

Blake  Robertson  of  the  Canadian  Im¬ 
migration  Department  at  Ottawa,  in 
commenting  on  Mr.  Smith’s  testimony, 
declared  that  no  authorized  information 
that  was  not  true  was  published  in  an 
American  newspaper,  and  that  the  de¬ 
partment  would  be  glad  to  give  evidence 
before  the  Congressional  committee.  Mr. 
Robertson  explained  that  a  certain 
United  States  Railway,  which  owned 
and  was  trivng  to  settle  large  tracts 
of  land,  had  been  conducting  a  war 
against  the  Canadian  Immigration  De¬ 
partment  because  of  the  number  of  set¬ 
tlers  the  latter  had  influenced  to  come 
to  Canada. 


Gentlemen  : 

Distinct,  Individuality,  Com¬ 
mands  Instantaneous  High  Rec¬ 
ognition  of  Merit.  We  claim 
these  classifications  for  our  1  '.M  4 

AUTOMOBILE  PAGE 

as  proof  herewith  enclosed. 

Do  You  Want  The  Mats' 
$15.00  Key  Mat  Only. 

$20.00  Four  Color  Mats  Cor.  - 
plete. 

Seven  or  Eight  Column  Mai< 
Supplied. 

Exclusive  Territory. 

Write  or  Wire  today. 

World  Color  Printing  Compc  =y 

ST.  LOUIS,  MO. 

Es;abli«hed  1900  R.  S.  Orable.  \!ir 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  Oilices,  World  BId|.,  New  Urk 


Pony  Reports 

BY  TELEPHONE 

Day  or  Night 


All  the  news  up  to  press  time. 


For  rates  and  details  write  to 

International  News  Service 

200  WILLIAM  ST..  NEW  YORK  CITY 


Have  You  Seen  the  Proofs? 

Newspaper  Fe.ature  Scr\’ice  announced  more 
than  a  month  aiio  that  it  had  organized 

THE  STRONGEST  GROUP  OF 
NEWSPAPER  FEATURES  UNDER 
THE  CONTROL  OF  A  SELLING 
SYNDICATE.  Sample  proofs  arc  now 
ready  to  substantiate  this  annou.tce- 
ment.  If  you  have  not  seen  these 
proofs,  and  if  you  really  want  the 
strongest  circulation-making  asset  avail¬ 
able  for  daily  and  Sunday  newspaper', 
communicate  with 

Newspaper  Feature  Service 

M.  KOENIGSBERG.  Manager 

41  Park  Row  New  York  City 


3  Daily  Comics 

Scoop,  Foot  of  Fun,  Daily  Laugh 


The  International  Syndicate 

Features  for  Newspapers,  Baltimore,  Md. 


MOST  CONVENIENT 

News  matrix  service  in  the  market  —  saves 
time,  patience,  money. 

Central  Press  Association,  Cleveland 


First  Pacific  Coast  Laundry  Monthly. 

The  Pacific  Laundryman,  issued 
monthly,  the  only  paper  of  its  kind  on 
the  Pacific  Coast,  has  been  started  by 
Albert  G.  Stamm,  a  former  St.  Paul 
newspaperman,  more  recently  connect¬ 
ed  with  Seattle  trade  journals.  The 
publication  will  feature  western  laundry- 
news  and  will  be  published  at  Seattle. 


To  the  Publishers: 

We  ask  you  to  grant  us  piermission  to  make  a 

DRY  MAT  DEMONSTRATION 

at  your  own  plant.  (Xir  Mr.  C.  A.  Puget,  a  practical  stereotyper,  is  now 
in  the  East  for  this  purpose. 
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NEWSPAPER  ADVERTISING  RECORD. 

following  record  of  advertising  printed  in  some  of  the  newspapers  in  1913 
lied  by  the  Mail  Order  Journcu,  of  Chicago.  Of  the  newspapers  given  only 
t  decrease  from  the  record  of  1912. — Ed.] 

1912  1913  Increase. 

Tribune  .  11,921,985  13,102,881  1,180,896 

News  .  8,767,524  10,587,045  1,819,521 

Examiner  .  7,142,271  7,382,505  240,234 

Record  Herald  .  6,706,107  5,789,667  *916,440 

Journal  .  4,278,324  4,817,751  539,427 

American  .  3,550,512  4,372,470  821,958 

Inter  Ocean  .  3,676,731  3,109,986  *566,745 

Post  . . .  2,806,233  2,909,631  103,398 

rk  World  .  12,309,932  13,275,150  %5,218 

rk  Herald  . .  9,612,701  9,722,452  109,751 

rk  Evening  World  .  6,464,461  6,720,450  255,989 

rk  Evening  Telegram  .  6,388,620  7,033,000  644,380 

rk  Sun  .  4,408,196  4,234.825  *173,371 

rk  Evening  Mail  .  4,757,429  4,938,891  181,462 

rk  Evening  Post  .  3,331,248  3,376,900  75,652 

•k  Evening  Sun  .  3,049,809  3,727,850  678,041 

rk  Press  . 2,266,819  3,234,583  967,764 

,  N.  Y.,  Eagle  .  9,792,227  9,702,240  *89,987 

sles  Times  .  18,479,300  16,935,900  *1,543,400 

eles  Examiner  .  15,169,112  14,394,198  *774,914 

icisco  Chronicle  .  5,150,124  6,153,962  1,003,838 

Cal.,  Tribune  .  6,870,164  7,157,584  287,420 

hia  Inquirer  .  9,539,400  10,023,600  484,200 

.  Pa..  Times .  6,657,669  7,133,434  475,765 

ilobe  . .  8,642,511  8,334,750  *307,761 

Post  (display  only)  .  6,930,026  7,183,917  253,891 

Franscript  .  4,978,246  4,991,246  13,000 

r.  Mass.,  Telegram  .  7,398,187  7,583,412  185,225 

ton  Star  .  10,887,109  10,753,700  *133,409 

ton  Post  . .  5.934,125  6,282,400  348,275 

on  Times  .  5,784,548  5,752,200  *32,348 

on  Herald  .  4,243,362  3,465,800  *777,562 

'nickerbocker  Press .  4,213,174  4,716,418  503,244 

Y..  Press . .  4,541,145  4,769,591  228,446 

Mich.,  News  and  its  Sunc'ay  issue 

line  . > .  12,745,488  13,708,142  1,062,654 

dich..  Free  Press .  8,676,920  9,353,162  676,242 

Mich.,  Journal  .  6,801,648  6,975,346  173,698 

,  Md.,  American .  7,699,566  7,836,570  137,004 

,  Md.,  Star  . .  2,473,716  2,502,822  29,106 

Tenn,  Commercial  Appeal . ’. .  8,983,618  8,679,749  *303,870 

>lis,  Minn.,  Journal  .  10,130,428  10,125,766  *4,662 

)lis,  Minn.,  Tribune  .  9,607,717  10,044,221  436,504 

Minn.,  Dispatch  and  Pioneer  Press  .10,892,924  11,412,058  519,134 

ilis,  Minn.,  News  .  4,559,030  4,615,716  56,686 

3ity  Star  (including  its  morni  g,  eve- 

and  Sunday  issue)  .  14,320,782  13,975,625  *345,157 

I,  Mo.,  Post-Dispatch  .  11,034,520  11,203,640  169,120 

Texas,  Post  .  7,766,528  8,674.120  907,592 

Tex.,  Chronicle  .  7,415,632  8,530,074  1,114,442 

rth,  Tex.,  Star  Telegram .  6,026,629  6,064,531  37,902 

0.,  News  .  6.502,860  6.397,594  *105,266 

i  Times  Star  (display  only)  .  4,595,339  4,673,760  78,421 

;,  O.,  Dispatch  .  8,122,540  9,443,610  1,321,070 

3,  O.,  State  Journal  .  4,366,300  4,575.350  209,050 

ce,  R.  I.,  Bulletin  .  7.229,838  7,133,234  *96,604  Clarence  O.  Widell. 

ce,  R.  I.,  Journal . 4,226,466  4,126,545  *99,921  Dover  Del \mei 

:e,  Wis.,  Journal  .  5,337.430  5,887,049  549,619  Association  •  general 

:e,  Wis.,  Sentinel  .  4,936.682  5,101,608  164,926  iishine  business  « 

•t,  la..  Times .  4,673,984  4,950,092  276.108  corporators  W  I  N 

e,  Ind.,  Courier  .  4,741,858  5,825.744  1,0&J.886  Lolland  and  W  Bos 

lute,  Ind.,  Tribune .  5,023,746  5,468,022  444.276  vr^w  xr  v 

City.  N.  J.,  Review  .  2,735,180  3,350,680  615,500 

:er,  N.  H.,  Union  Leader .  3,468.612  5,336,044  1,867,432  ^  • 

d,  Va.,  News  Leader  .  2,642,424  3,042,374  399,950  t  Pt  u 

f.  Can.,  Telegram  .  7,846,690  7,169,610  *677,080  -Johnson,  Kich.irc 


For  twenty -five  years,  whenever  a  new  idea 
or  improvement  seemed  feasible,  it  was 
adopted  for  the  Linotype.  That’s  why 


MULTIPLE 


MAGAZINE 


LINOTYPES 


Quick  Change  Model  8 
Three  Magazine  Linotype 


Quick  Change  Model  9 
Four  Magazine  Linotype 


ARE  SUPREME 


From  a  standard  keyboard  of  only  90  keys  an  operator  gets  from 
six  to  twelve  different  faces,  in  four  bodies  and  four  measures, 
without  leaving  his  seat. 

No  other  composing  machine  can  even  IMITATE  these  features. 


All  two-letter  Linotypes  are  covered  by  patents  having  a  number  of  years  to  run.  No 
Linotyi)e  having  two-letter  matrices  multiple  magazines,  or  the  other  improvements  which 
place  the  present  machine  far  ahead  of  the  earlier  models,  can  be  used  without  the  consent  of 
this  company.  Aay  person  or  persons  counterfeiting  or  Imitating  our  machinery,  or 
using  such  goods,  will  be  held  strictly  accountable  In  the  courts. 


MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  VORK 

CHICAGO:  SAN  FRANCISCO:  NEW  ORLi 

1100  South  Wabash  Avenue  638-646  Sacramento  Street  549  Baronni 

TORONTO:  CANADIAN  LINOTYPE,  LIMITED,  3S  Lombard  Street 


*  —  Duplex  Angle  Bar 

Flat  Bed  Newspaper  Press,  prints 
4,  6,  8,  10  or  12  page  papers,  page 
22  Vi  in.  long,  7  columns  to  the  page, 
folded  to  half  or  qu2U’ter  page  size  at 
a  speed  up  to  4500  per  hour.  This 
press  used  for  a  short  time  on  small 
editions. 

Write  for  prices  if  interested, 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


AGENTS  WANT  TO  KNOW 


Will  buy  two  monthly  trade  journals, 
published  in  Eastern  city,  under  one 
management — one  devoted  to  motor 
interests,  the  other  to  transportation. 
Can  be  made  big  money-makers. 
Owner  will  sell  separately,  if  desired. 

American  Newspaper  Exchange 

Rand  McNally  Building,  CHICAGO 


ivnsiiSTV 
CNQAAVISS' 
ION  EARTH 


[ONTTOAaTTCTml^ 

iSUR  Td.  4S00-4  BeekoM 
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TIPS  FOR  THE  AD  MANAGER.  orders  to  a  few  Western  papers  for  the  Na¬ 
tional  Pretzel  Co.,  "Star  Brand  FYetzel 
L.  A.  SandlasE,  7  Clay  street,  Baltimore  Meal,"  of  the  same  city. 

Md.,  is  handling  the  advertising  account  of  - 

the  Marshall  Chemical  Company,  *  Cram-  George  Batten  Company,  Fourth  Avenue 
■pine,"  Mercer  street.  New  York  City.  Building,  New  York  City,  will  shortly  place 


BOLL  OF  BOiOB 


tne  .warsnau  unemicai  company,  cram-  ueorge  Batten  company,  rourtn  Avenue  fk.  -r  a_  •  a  •  , 

pine,"  lim  Mercer  street.  New  Y’ork  City.  Building,  New  York  City,  will  shortly  place  rubucanons  examined  by  the  Association  or  American  Advertisers,  of 

^  — - - — -  .  .  orders  with  large  city  papers  for  the  Niagara  which  a  COMPLETE  EXAMINATION  of  the  various  records  of  cirml 

The  Freeman  Advertising  Agency,  Mutual  Silk  Mills,  "Niagara  Maid  Silk  Gloves,"  Ar-’niai  /'id/'iii  aviz-aiu  ■  .  .  oircuUtion 

Building,  Richmond,  Va,,  will  shortly  place  North  Tonawanda,  N,  Y.,  and  New  York  was  made  and  the  AC  1  UAL  CIKCUCA 1  lUN  ascertained,  with  later  ficure 

_  in  -me  instances  furnished  by  the  pubUsher. 


orders  with  Southern  papers  for  the  Astypto-  City,  furnished  hv  the  nuhliaher 

dyne  Chemical  Company,  “Astyptodyne  Heal-  -  *"  instances  turmshed  by  tne  pubhsner. 

ing  Oil,”  Slul  Front  street,  Wilmington,  N.  C.  Chance-Clough  Company,  Merchants  Bank - — - - 

—  -  — Building,  Indianapolis,  Ind.,  is  reported  to  APTZriNA  . 

The  Van  Cleve  Company,  1790  Broadway,  be  contracting  orders  with  a  selected  list  of  _ **'^'^**^^^**‘ _  MONTANA. 

.New  York  City,  it  is  reported,  but  not  veri-  Western  papers  for  the  Hoosier  Remedy  Com-  ATun'T'C'  A-..  r\r  n,.t  Pliru^niv  mt mpd  — ^ — —  — - 

lied,  that  the  advertising  account  of  the  Thos.  pany,  Indianapolis,  Ind,  1  1  C— Av.  Cir.  UCt-  3VOJ.  riiocnix  ail.-vittK  . 

G.  Plant  Company,  "Queen  Quality  Shoes,”  - -  r, .  »  — ■ 

Roxbury,  Mass.,  will  be  placed  by  the  above  J.  Walter  Thompson  Company,  44  East  CALIFORNIA.  NEBRASKA. 

agency.  Twenty-third  street.  New  Y’ork  City,  is  re- -  - - - -  .  _ 

• - -  ported  to  be  forwarding  orders  to  a  selected  ENTERPRISE  . Chico  hREIE  PRESSE  fCir.  128..I811  t 

V  W  Avpr  ks  Phs^stmif  llcf  fnt*  TU  T  rinvlee  “riowar’a  _ _  '  ' '  -  ,  •‘iK'i.n 


MONTANA. 


NEBRASKA. 


N.  W.  Ayer  &  Son,  309  Chestnut  street,  list  of  papers  for  W.  J.  Davies,  “Dewar’s  - 

Philadelphia,  Pa.,  are  renewing  propositions  Scotch  Whiskey."  50  Bank  street.  New  York  XDlPtiNTP"  I  .ic  Anaeles 

to  newspapers  for  the  National  Biscuit  Com-  City.  iiAinciNr.  . . . s 

pany,  “I’needa  Biscuit,"  of  the  same  city.  - # -  To  cover  Los  Angeles,  you  must  use 

They  are  also  report^  to  be  placing  orders  Ruthrauff  &  Ryan,  430  Fourth  avenue.  New  The  Tribune,  Los  Angeles’ 

with  a  few  Texas  papers  for  Mrs.  Tucker’s  Y’ork  City,  are  again  making  up  a  new  list  Fastest  Growing  Paper. 

Shortning  and  tor  the  Lambert  Pharmacal  of  newspapers  for  M.  Hemingway  &  Sons  - 

Company  of  St.  Louis,  Mo.,  with  Southern  Company,  "Hemingway  Spool  Silk,”  Water-  INDEPENDENT  . Santa  Barbara 

papers.  town,  N.  Y’.,  and  890  Broadway,  New  York  - 

„  ,  ,,  "“7":  ~~  bulletin  . San  Francisco 

Gardner  Advertising  Company,  Kinloch  - -  _ 

Building,  St.  Louis,  Mo.,  is  forwarding  4,300  B.  R.  Sherwood.  307  Fulton  street.  Brook-  occooii  "  .b» 

1.  contracts  to  a  few  papers  in  Texas  for  the  lyn,  N.  Y’.,  is  forwarding  orders  to  Canadian  KELUKU  . StOCKlon 

Interstate  Merchants’  Bureau,  Business  Men's  papers  for  the  A.  B.  See  Electric  Elevator  Only  newspaper  in  Stockton 

League,  St.  Louis,  Mo.  Company,  Union  Course.  Brooklyn,  N.  Y.  that  will  tell  Its  circulation. 


_ NEW  JERSEY. 

PRESS  . V 

JOURNAL  ...TTTTTT^ . fe 

COURIER-NEWS  . FI 

NEW  YORK. 


iio,  .MU.,  la  luiwaiuius  1,— vu  II.  n.  ouerwuuu,  oiil  r  uiiuii  aiicci.  uiwjm-  iiCr^I^tllA  m  —  - * 

few  papers  in  Texas  for  the  lyn,  N.  Y’.,  is  forwarding  orders  to  Canadian  KELUKU  . StOCKlon  BUFFALO  EVENINfi  NEWS 

ints’  Bureau,  Business  Mens  papers  for  the  A.  B.  See  Electric  Elevator  Only  newspaper  in  Stockton  RDl’I  I  FT'l'IVn  HFI  l  a  ci-'u 

s.  Mo.  Company,  Union  Course.  Brooklyn,  N.  Y.  that  will  tell  its  circulation.  ’  '  i.vc.'  i  c-i.t-.-v  SEK 


It  is  reiiorted  that  the  Philo  Hay  Special-  The  Merrill  Advertising  Agency,  Inc..  1161-  r'T?ni7r'TA 

ties  Company.  "Hay's  Hair  Health,"  Verona  1173  Broadway.  New  Y’ork  City,  is  placing  liEUKOlA. 

and  Clifton  avenues,  Newark,  N.  J.,  is  get-  the  advertising  on  the  exchange  basis  for  the  .  vt-,- .  T/-vT7r>xTAi  /<— 

ting  up  a  list  of  newspapers.  Albany  Hotel,  Denver.  Colo.,  Kennard  House.  A  I  L.\N  I  A  JUL  KINI.^L  (Lir.54yoy) 

- -  Cleveland.  Ohio,  and  the  Commonwealth  .Atlanta 

M.  C.  Well  Advertising  Agency,  .38  Park  Hotel,  Boston,  Mass,  _ 

Row,  New  York  City,  is  issuing  5,009  1.  con-  - - —  rfYVCTlTI’TinV  AilnntT 

tracts  to  a  selected  list  of  papers  for  the  Street  &  Finney,  43  West  34th  Street,  New  LU.\3iii».  i  iw.x  . .-viiaiua 

Crown  Pharmacal  Company,  108  Fulton  Y’ork  City,  are  handling  the  advertising  ac-  _  a 

street,  of  the  same  city.  count  of  the  Oakland  Motor  Car  Company.  LHKUNILLE  . .'\ugusta 

- -  Pontiac,  Mich.,  and  New  Y’ork  City.  - 

The  Lewis  Agency,  District  National  Bank  - -  LEDGER  . Columbus 

Building.  Washington,  D.  C.,  is  handling  the  The  Beers  Advertising  Agency,  Havana  . . . _ ^ 

advertising  account  of  the  Du  Fore  Company,  and  New  Y’ork,  has  signed  up  a  contract  txt/itcj 

Face  Powder,  Washington,  D.  C.  with  the  Glidden  Varnish  Co.,  Cleveianu.  ILLINOIS. 

-  Ohio,  for  advertising  their  product  Jap-A-  ^  ,, 

.1.  Walter  Thompson  Company,  44  East  Lac  in  seven  of  the  leading  Spanish  papers  POLISH  D.ATLl  ZGOD.A . Chicago 

’fwenty-third  street.  New  Y’ork  City,  is  and  two  English  ones  in  Havana.  Cuba.  It  - 


_ GEORGIA. _  EVENING  MAH . Xi-u  y 

ATLANTA  JOURN.AL  (Cir.54989)  c--,- a  x, . a  a  — 

.Atlanta  Sl.AND.ARD  PRESS . I'niy 

CONSTITUTION  . Atlanta  _ OHIO. _ 

CHRONICLE  . Augusta  PLAIN  DE.ALER  . Cl--.  ,  land 

_  Circulation  for  Dec.  lltl.". 

LEDGER . Columbus 


VINDICATOR  . Yo 


.1.  waller  rnompson  uompany,  «  Uiasi  Lac  in  seven  of  tne  leading  Spanish  papers  uULIsri  U.AILt  . unicago  PTTMMQ'VT  V A MT A 

’fwenty-third  street.  New  Y’ork  City,  is  and  two  English  ones  in  Havana.  Cuba.  It  _  _  _ rz:«ivivo  v  AWIA. _ 

gradually  extending  the  advertising  of  Ed-  is  large  copy,  to  be  run  once  a  week  for  one  SK  ANDTN  AV’^FN  Chicairo  "rTMirc  .  . 

ward  Lassere.  “Wincarnis,’'  400  West  year.  ...  .  .  ’  .  “  1  l.MES  *. . (  .icstcr 

Twenty-third  street,  New  Y’ork  City.  _  ttt-ta  a  i  tx  t  i-_.  „  .  .  - 

ii  Ai-  iL  ■  _ _  H.  W.  Kastor  &  Sons’  Advertising  Com-  HER.ALD  . . '  D.AIIA  DEMOCR.AT . John-town 

Y  Sons  Advertising  pany.  Lytton  Building,  Chicago.  HI.,  is  mak-  xtc-ai.c  txtt-i-.  a -.-t-.t 

pany,  ^ttpn  Building  Chicago.  11.  is  send-  ^ng  .3.(Mio  i.  one  year  contracts  with  West-  NFAVS . Joliet  DISPATCH  . PittshurRh 

Ing  out  .»<>  1.  b  t.  orders  to  weekly  papers  „  naners  for  the  Anti-Kamnia  Comnanv  -  - 

for  the  .McLain  Sanatorium,  913  Aubert  ave-  ”  ”  - -  **  HERALD-TRANSCRIPT  . Peoria  PRESS  .  I'itlJmi-di 

nue,  St.  Louis,  Mo. _ _  Wood.  Putnam  &  Wood  Company,  111  -  '  . .  U  ..h 

,,  .h..>  l;.H.  M.  JOURNAL  . . P.oria  GERMAN  GAZETTE . 

^Sk  cw,^.  II  “or  STAR  (Circulatioo  21.589)  . Ptoria  TIMFS-LEADFR -  W'llke  I'  ,,, 

lor  the  Spring  campaign  of  Warner  Brothers,  ’  "  _ _  _  _  _  LE.AUEK . W  .lkt>-li,irrc 


Warners  Rust  Proof  Corsets,  Bridgeport,  p  ^  Gray  Company.  Dwight  Building,  tmuitaiita 

_ _  Kansas  City,  Mo.,  is  placing  42  1.  6  t.  or-  _  _ _ 

Grt^ne  Advertising  Company,  5^  Atlantic  iZ  !s  "tljo '’pFacTn/"  3,^'"  THE  AVE  MARIA . Notre  Dame 

avenue.  Boston.  .Mass.,  is  forwarding  orders  ,  contracts  with  a  few  selected  papers  - 

il^lSer'"lTompLny“Lad'les’Gi™^^  _ IOWA, _ 

Boylston  street,  the  same^lty.  Witt  Cochrane  Agency  Boyce  Build-  REGISTER  &  LEADER. .  .Des  Moines 

MacManus  Company.  Detroit  Journal  Ze  timi  contracts  to  a  Tew-  pfners^for  - 

Building.  Detroit,  Mich.,  is  making  o.iXK)  1.  the  Universal  Film  Company.  THE  TIMES-JOURNAL . Dubuque 

contracts  with  some  Eastern  papers  for  W’.  ■  ■  •  luu  x  u.,  »  ,  _ j _ ^ 

H.  Hill  &  Company,  “Hill’s  Cascara  Quinine  -  •  __  .  _  _ 

Bromide,”  700  Cass  avenue,  of  the  same  city.  The  Vick  Chemical  Company,  Greensboro.  KANSAS. 

-  N’.  C..  is  sending  5,000  I.  1  yr.  contracts  tat-t-  i 

Oppenheimer  Advertising  Agency,  Fort  to  Florida  papers  direct.  CAPIT.\L  . Topeka 

Smith.  Ark.,  is  issuing  2  in.  34  t.  orders  to  -  -  - - 

Mississippi  papers  for  Bond  Liver  Pills.  -Nelson  Chesman  &  Company.  Chicago.  tr'irWT’T'TTr'ICV 

- -  jll  are  making  3.000  I.  1  yr.  contracts  for  _ A  UL-IVI.  _ _ 

Thomas  E.  Basham,  Southern  Life  Build-  the  Boetteger  Company.  /-/-xtttxtt-tx  t/xtttxxtat  t  -h 

ing.  Louisville.  Ky.,  is  putting  forth  400  -  COURIER-JOURN.^L  . LoUISVllle 

inches  to  be  used  in  one  year  with  Missis-  Taylor-Critchfield  Company.  IVrooks  Build-  - 


THE  TIMES-JOURNAL . Dubuque 

_ KANSAS. _ 

CAPIT.\I . Topeka 

_ KENTUCKY. 

COURIER-JOURNAL  . Louisville 


GAZETTE  . Vkirk 

SOUTH  CAROLINA. 


DAILY  MAIL . 

.VndcrTiiii 

THE  STATE . 

Columbia 

(Sworn  Cir.  June,  1913.  D.  21,7.33; 

S.  2I.9l'ill| 

TENNESSEE. 

NEVVS-SCLMITAR  . 

.  Memphi> 

BANNER  . 

Nashville 

TEXAS. 

•STAR-TELEGRAM  . Fort  Worth 


sippi  papers  for  the  Williams  Taylor  Com-  ing.  Chicago.  III.,  is  forwarding  10,000  1.  TIMES  . Louisville 

pany.  of  the  same  city.  1  yr.  contracts  to  Middle  West  papers  for  “ — - - daily  in.  Fort  Worth  that  permitted  1.11  _  ex- 


-  -  the'  American  Radiator  Company.'  ’  L.OIIISTANA  amination  by  Association  of  American  ,Ad- 

Julius  Scheck  .\dvertlsing  Agency,  Union  -  - _  vertisers. 

Building.  .Newark.  N.  J.,  is  placing  orders  M.  Volkmann  .Agency,  5  Beekinan  street.  riATTV  fYrleanc  /-nr./~.xTri~i  t- 

on  a  trade  basis  generally  for  the  Hotel  New  Y’ork  City,  is  placing  28  I,  26  t.  con-  ^  -^IL*  M I  I  t!,3 . Nevv  Urieans  CHRONICLE . Hoiisti 

Vendig.  Philadelphia  Pa.  It  is  also  placing  tracts  with  a  seleited  list  of  papers  for  ...  _  ,  The  Chronicle  guarantees  a  circulation 

contracts  with  a  selected  list  of  papers  in  the  lohn  L.  Thompson  Sons  &  Company.  1  1  EM  . New  Orleans  ()oo  daily  and  42.000  Sunday.  Increase 

.Michigan  and  Ohio  for  L  Lewis  Cigar  Manu-  - -  -  advertising  rates  effective  January  1,  lltUi 

Wl,l"’t,£a  SCL.™.  SurW.,..„F.l..^  TlMF.S.nEMOCR.VT  ...N,.-  Orleans -  " 

11,1  of  Jori-y  papOTB  whkh  will  b.  The  corrective  influence  exerted  bv  ...cv,  ...r,  WASHINGTON. 

""  Ihe  pros  h.e  reewil.v  been ,  exemplified  - MARYl^n - ^ -  POST-INTEEUGENCER  ..Tlica;! 


TT-trxt  XT  /-x  1  The  Chronicle  guarantees  a  circulation  of 

*  '  . New  Orleans  .-{.-lono  daily  and  42.000  Sunday.  Increase  in 

-  advertising  rates  effective  January  1,  1913. 


by  the  Nt.  Louis  Star.  This  paper  as-  THE  SL’N  . Baltimore 

siqned  two  extra  healthv  reporters  to  has  a  combined  net  paid  circulation  of 


_ WASHINGTON.  __ 

POSr-INTELLIGENCER  . Seattle 


The  Dennieon  Pharmacal  Company,  "Bingo  siqned  two  extra  healthv  reporters  to  has  a  combined  net  paid  circulation  of 

‘c^gT  1r/.:"i's  Vo’rw^rdi^rTrin^c^lf  to"*!!;  call  on  adv^rtisinR  docB.rs  who  were  ’=J/rse;v?rin‘’“;^r.'ti^oT  hVe^^ 
used  in  one  year  to  a  few  W’estern  papers.  suspected  of  bcinR  quacks.  1  hese  rnen - , - 

— - .  asked  for  treatment  after  examination  TurTr'TTTriAxr 

Parsons- Powers  Company,  .ail  Hartman  e.,  —.....T.aKi.a  raixrrxivj/xiN. 

iiuiiding.  Columbus.  Ohio,  is  sending  out  con-  a  reputable  ph> .  ician  and  w  ere  giv  ^n  NT  I 

tracts  to  a  few  Southern  Zone  papers  for  the  a  clean  bill  of  health,  raise  diagnosis  F.AlRu)l  (No  Monday  Issue ). Jackson 
Keeley  Institute,  of  the  same  city.  were  made  and  pavments  in  marked  Average  1912:  Dally  10..589:  Sunday  11.629 

-  mnnev  Y’a'riniis  Hnctrarc  urere  Member  American  Newspaper  Pub.  Assn 

Procter  &  Collier  Company.  Commercial  iTloney  follow  ed.  \  arious  doctors  were  Member  "Gilt  Edge”  Newspapers 

Tribune  Building.  Cincinnati,  Ohio,  is  Issuing  arrested  through  the  St.  Uiuis  Star  - - 

- - .  campaign.  MINNESOTA. 


Member  "Gilt  Edge”  Newspapers 


CANADA. 

_ _  ..  ■  -  ...  - 

_ BRITISH  COLUMBIA. _ 

WORLD  . Vancouver 

ONTARIO.  _ 

FREE  PRESS . London 


New  Orleans  States 

Sworn  Net  Paid  Circulation  for  6  Months 
Ending  October  4,  1913 

32,532  DAILY 

Per  P.  O.  Statement 

Carrier  clreulation  averafres  over  19,000 
per  issue.  We  guarantee  the  largest  car¬ 
rier  and  _  the  largest  u-hite  homt  circula¬ 
tion  in  New  Orleans.  It  is  less  e.xpenT-ive 
and  easier  to  create  a  new  market  in  a 
limited  territory  by  using  concentrated  cir- 
cuhation.  The  States  fills  that  ’position  in 
New  Orleans. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representatives 
New  York  Chicago  St.  Louis 


_ _ MINNE^OT^ _  ^  QUEBEC. 

Agate  Club  Elect.  New  Officer..  TRIBUNE,  Mon.  &  Eve. ..  .Minneapolis  j^a  PATRIeT.  .  T.  .  .Mont rcai 

The  .Agate  Club  of  Chicago  has  elcc-  MISSOURI.  r  *  nnc-ccrr  -  xr  .  .i 

ted  the  followini?  new  officers*  Presi- - - —  ”  - - - —  .  LA  PRESSE . Moni,r(..iI 

dent,  James  Townsend.  Butterick,  Ind.;  POST-DISPATCH  . St.  Louis  Ave.  Cir.  for  1912,  114,371 

vice-president,  F.  E.  M.  Cole,  Indepen¬ 
dent  and  Etude;  secretarv.  VV.  Sher- 


LA  PRESSE . Montreal 

Ave.  Cir.  for  1912,  114,371 


dent  and  Etude ;  secretarv.  VV.  Sher-  San  Franci.co  Enterpriae.  mission  and  publish  its  report  on  its  rc- 

er,  .Associated  Sunday  Magazines;  as-  The  San  Francisco  Daily  Journal  of  to  San  Francisco.  The  party,  ac- 
sistant  secretary.  Frank  Braucher,  Scrib-  Commerce  has  taken  the  lead  in  the  companied  by  a  representative  of  the 
ner’s  Magazine:  treasurer,  Louis  A.  selection  of  a  commission  to  visit  Asia  will  sail  on  the  steamship  Mon- 

Hodges.  Semi-Monthly  Magazine.  next  spring  to  promote  commerce  be-  March  5.  One  of  the  nominees 

-  tween  the  United  States  and  that  coun-  J-.  Cooper,  head  of  the  Cooper 

M.  I.  Ruhincam,  who  until  recently  try.  The  members  are  nominated  by  Advertising  Agency. 

conducted  the  Ruhincam  Advertising  business  men  and  voted  for  by  the  read-  - 

.\gency  in  Philadelphia,  has  joined  the  ers  of  the  Journal  of  Commerce.  This  The  Norfolk  (Va.)  Ledger-Dispatch 
advertising  staff  of  the  Philadelphia  enterprising  newspaper  acts  in  the  mat-  has  recently  ipoved  into  its  new  home, 
Evening  Teleeram,  with  which  he  was  ter  mainly  as  business  manager,  but  which  contains  one  of  the  finest  news- 
once  connected.  will  pay  the  entire  expense  of  the  Com-  paper  plants  in  the  South. 
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William  Woodhead,  president  of  the 
Associated  Advertising  Clubs  of  Amer- 
ira  on  Ian.  22  attended  a  banquet  at 
Paso  Del  Norte  Hotel,  gjven  by  the  El 
Paso  Ad  i  lub. 

E  h.  Wolcott,  affiliated  with  the 
Clover  Leaf  Publications  for  about 
thirteen  \cars,  has  become  one  of  the 
organization’s  Eastern  representatives 
He  left  llie  advertising  managership  of 
the  St.  Paul  Daily  News  on  this  ac¬ 
count. 

Burt(Mi  K.  Freer,  sometime  Western 
representative  of  the  Street  &  Smith 
Magazitn  s  and  formerly  Western  adver¬ 
tising  tminager  for  Life,  has  resigned, 
effectiw  Feb.  1. 

I,  V.  Stapler,  has  joined  the  adver¬ 
tising  department  of  the  Uowker  Fer¬ 
tilizer  t'l'iiipany  of  Boston,  Mass.  Mr. 
Stapler  has  recently  lieen  with  the  ad- 
vertisitn,  service  department  of  the 
.Philacieipliia  Kecord  and  the  Tracy- 
Parry  .Advertising  Agency  of  Phila¬ 
delphia. 

Ivon  l.ytton,  advertising  manager  of 
the  Sitnpson,  Crawford  &  Co.,  for  two 
years,  has  been  appointed  in  charge  of 
the  Boston  Store,  at  Milwaukee,  Wis. 
For  six  years  previously  he  was  adver¬ 
tising  manager  of  Rothenberg’s  Four¬ 
teenth  Street  Store,  New  York.  Before 
'taking  this  position  he  had  been  assist¬ 
ant  advertising  manager  of  Siegel, 
Cooper  &  Co.  of  New  York,  and  of 
Henry  Siegel’s  store  in  Boston. 

Printers’  Ink  has  two  new  staff  mem¬ 
bers.  The  tirst  of  these  is  .\usten  Bolam, 
formerly  assistant  advertising  manager 
of  the  B.  F.  Goodrich  Company,  of 
.\kron.  ().,  and  who  was  for  five  years 
European  sales  manager  at  London, 
Eng.,  for  the  Postum  Cereal  Company. 
The  second  is  J.  C.  Asplet,  formerly 
with  the  advertising  department  of 
Swift  &  Co.,  and  with  the  Addressa- 
praph  Company  of  Chicago. 

Pridday  Head*  Boston  Ad  Vigilance. 

.At  the  annual  meeting  of  the  stock¬ 
holders  of  the  Advertising  Vigilance  As¬ 
sociation,  Inc.,  held  at  Boston  last  week, 
the  following  officers  were  elected : 
President,  J.  Edward  Pridday ;  treas¬ 
urer,  Charles  A.  Smith ;  clerk,  Paul  C. 
Cummings;  directors.  Frank  W.  Bailey, 
Edward  \V.  Burt,  Walter  M.  Hatch, 
Charles  B.  Marble,  Frank  W.  Men- 
rum,  J.  Edward  Pridday.  Charles  R. 

I  Putnam,  Theophile  Schneider  and  Chas. 
A.  Smith.  Remarks  were  made  by  rep¬ 
resentatives  of  the  Jordan-Marsh  Com¬ 
pany.  William  Filene’s  Sons  Company, 
Henry  Siegel  Company,  E.  W.  Burt  & 
Co.,  Estey  Organ  Company,  Thorp  & 
Martin  Company  and  others. 

Ad  Agents  "Get  Together." 

The  New  York  advertising  agents 
held  a  “get  together”  dinner  at  the  Al- 
dine  Club  last  week  and  entertained  as 
guests  the  following  well  known  New 
York  special  representatives :  M.  D. 
Hunton,  representing  Mr.  Hearst’s  Ex¬ 
aminers;  F.  St.  John  Richards,  repre¬ 
senting  the  St.  Louis  Globe-Democrat; 
I.  A.  Klein  of  the  Detroit  News,  the 
Cincinnati  Enquirer,  and  other  domi¬ 
nant  newspapers;  W.  F.  Halsted,  of 
Paul  Block.  Inc.,  and  Charles  H.  Eddy, 
I  representing  the  Providence  Journal 
jand  Bulletin,  the  Boston  Transcript  and 
■other  successful  newspapers.  Many  bf 
the  live,  throbbing  issues  of  the  hour — 
(issues  affecting  the  agents  and  the  spe¬ 
cials  were  discussed  in  a  friendly  way. 

Harold  Slater  Capture*  Ad  Golf  Title. 

Harold  Slater,  of  Fox  Hills,  won  the 
championship  of  the  Winter  Golf 
League  of  Advertising  Interests  at 
^  Pinchurst,  N.  C.,  last  week,  winning  in 
the  final  round  of  the  annual  tourna¬ 
ment  over  R.  M.  Pudves,  of  Woodland. 
Mass.,  by  a  score  of  8  up  and  7  to  play. 
George  C.  Dutton,  of  Belmont,  won  the 
consolation  finals  from  J.  D.  Plummer, 
of  Springfield,  3  up  and  2  to  play. 


Columbus,  O.,  Jan.  24. — The  eightieth 
general  assembly  of  Ohio  has  finished 
its  first  week  with  such  rapid  fire  ac¬ 
tion  that  the  newspaper  correspondent.-; 
assigned  to  cover  its  deliberations  are 
already  praying  for  a  speedy  adjourn¬ 
ment. 

Jim  Mercer  is  getting  up  a  history  of 
the  two  administrations  of  Judson  Har¬ 
mon  as  governor  of  Ohio,  and  embell¬ 
ishing  it  with  copper  plates  of  the 
newspapermen  who  infested  the  state 
house  during  his  incumbency.  Each 
man  is  given  a  page  and  allowed  to 
write  his  own  autobiography.  Need¬ 
less  to  remark,  there  are  some  literary 
gems. 

Leo  Evans,  “city  reporter”  for  the 
Hunt  administration  in  Cincinnati  in 
1912  and  1913,  is  back  in  the  news¬ 
paper  game  with  the  Cincinnati  En¬ 
quirer.  Evans  pulled  down  $1,800  a 
year  for  making  romances  out  of  de¬ 
partmental  reports. 

Frank  J.  Ryan,  legislative  reporter 
for  the  Cleveland  Press  last  year,  has 
climbed  up  another  rung  on  the  ladder. 
The  shift  of  Harry  Hunt,  manager- 
editor,  to  Washington  as  correspondent 
for  the  Scripps-McRae  league,  allowed 
Ryan  to  move  up  from  city  to  managing 
editor. 

Two  papers  are  represented  for  the 
first  time  at  the  legislative  session  here. 
They  are  the  Youngstown  Telegram, 
with  “Buck’’  Mason,  and  the  Cincinnati 
.■\merican,  with  Francis  McKinney. 

The  Cincinq^ti  Post  editorial  force 
received  a  shaking  up  recently  when 
Harry  Brown,  editor,  resigned  and  was 
succeeded  by  Victor  Morgan,  managing 
editor.  Charles  Marsh,  editor  of  the 
.■\kron  Press,  was  sent  down  to  take 
Morgan’s  place,  and  Larry  Martin  of 
the  Cleveland  Press  Itecame  editor  of 
the  Akron  Press. 

F.  H.  W.ARi). 

PREDICT  ADVERTISING  BOOM. 

Speaker*  Tell  Sphinx  Club  Member* 
1914  Will  Break  All  Record*. 

Predictions  that  the  volume  of  news- 
jtaper  advertising  for  1914  would  break 
all  records  were  made  at  the  one  hun¬ 
dred  and  thirtieth  dinner  of  the  Sphinx 
Club  at  the  Waldorf  Hotel  Jan.  14. 
.\mong  the  speakers  were  H.  C.  Brown, 
J.  W.  Hopkins,  P.  B.  Bromfield,  Louis 
Wiley,  H.  Val  Fisher  and  Paul  Meyer. 

Mr.  Hopkins  gave  reports  submitted 
by  big  advertisers,  including  the  manu¬ 
facturers  of  this  country  and  abroad, 
indicating  that  the  consensus  of  opinion 
was  that  the  total  of  advertising  ap¬ 
propriations  for  1914  is  greater  than 
that  of  any  previous  year  in  advertising 
history. 

Mr.  Bromfield  emphasized  the  value 
of  service.  He  declared  that  the  ser¬ 
vice  agency  to-day  is  creating  million¬ 
aires. 

Mr.  Wiley  referred  to  the  four  great 
inventions  that  had  given  advertising 
its  greatest  impetus  in  this  country  in 
recent  years.  He  said  the  outlook  for 
1914  could  not  be  better. 

Mr.  Fisher  said  he  had  been  im¬ 
pressed  by  the  immense  sums  spent 
here  by  European  advertisers. 

Receiver  Sell*  Atben*  Tribune  Plant. 

In  the  suit  of  E.  E.  Baker  and  Roy 
D.  Williams  against  the  Athens  (O. ) 
Tribune  Company,  C.  H.  Bryson,  the 
receiver  appointed  by  Judge  Wood,  re¬ 
ported  through  his  attorney  to  the  court 
last  week  that  he  had  sold  the  phvsical 
property  of  the  company  to  the  Short- 
ridge  High  School  of  Indianapolis,  for 
the  sum  of  $3,300.  The  sale  was  con¬ 
firmed  by  the  court. 

City  Job  for  Ro*enthal  of  N.  Y.  Mail. 

Julian  Rosenthal.  City  Hall  reporter 
of  the  Evening  Mail,  has  been  appointed 
Chief  of  Jthe  Mayor’s  Bureau  of  Li¬ 
censes,  at  a  salary  of  $3,500.  Mr.  Rosen¬ 
thal  has  been  with  the  Evening  Mail 
for  the  past  eight  years.  He  is  35  ycaiA 
old  and  a  Progressive  in  politics.  Ros¬ 
enthal  is  one  of  the  best  liked  men 
at  City  Hall  beat. 


Publishers’  Representatives 

ALLEN  &  WARD 

Brunswick  Bldg.,  New  York 
Advertising  Bldg.,  Chicago 

ANDERSON,  C.  J.,  SPECIAL 
AGENCY 

Marquette  Bldg.,  Chicago,  Ill. 

Tel.  Cent  1112 

JOHN  M.  BRANHAM  CO. 
Brunswick  Bldg.,  N.  Y.,  Mailers  Bldg., 
Chic.;  Chemical  Bldg.,  St.  Louis. 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  N.  Y. ;  Tribune  Bldg., 
Chic.;  Chemical  Bldg.,  St  Louis. 

CARPENTER-SCHEERER  SP. 
AGENCY 

Fifth  Ave.  Bldg.,  New  York. 
People’s  Gas  Bldg.,  Chicago 

CONE,  LORENZEN  &  WOOD¬ 
MAN 

Brunswick  Bldg.,  N.  Y.;  Mailers  Bldg. 
Chic.;  Gumbel  Bldg.,  Kansas  City. 

DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office,  1  W,  34th  St. 

HENKEL,  F.  W. 

People’s  Gas  Bldg.,  Chicago 
Tel.  Randolph  3465. 

KEATOR,  A.  R. 

601  Hartford  Bldg.,  Chicago,  Ill. 
Tel.  Randolph  6065. 

LINDENSTEIN.  S.  G. 

118  East  28th  St.,  New  York 
30  North  Dearborn  St,  Chicago 

NORTHRUP.  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042. 

O’FLAHERTY’S  N.  Y.  SUBURB. 
LIST 

150  Nassau  Street,  New  York 
Tel.  Beekman  3636 

PAYNE  &  YOUNG 

747-8  Marquette  Bldg.,  Chicago. 
200  Fifth  Ave.,  New  York 

PUTNAM  &  RANDALL, 

45  W.  34th  St.,  New  York 
Tel.  Murray  Hill  1377 

STOCKWELL  SPECIAL  AGENCY 
286  Fifth  Avenue,  New  York 
People’s  Gas  Bldg.,  Chicago 

VERREE  &  CONKLIN,  Inc. 

225  Fifth  Avenue.  New  York 
Tel.  Madison  Sq.  962 


i¥0rtisers  Aids 

Advertising  Agents 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  ?t.  New  York 
Tel.  Barclay  7095 


CHANGES  IN  INTEREST. 

Taylor.  Tex. — The  Herald,  a  well 
known  German  newspaper  of  this  city, 
which  has  been  edited  and  owned  by  its 
founder,  A.  A.  Bogen,  for  the  past  15 
years  and  more,  was  sold  last  week  by 
Mr.  Bogen  to  Fritz  Wolbrueck  and 
Alfred  Pehlke,  who  will  continue  the 
business. 

Hallock,  Minn. — The  news  has  been 
.sold  to  K.  O.  Sandland  of  Minneapolis. 
J.  A.  Norin  of  Minneapolis  will  be  man¬ 
aging  editor.  Nelson  Bros.,  the  former 
owners,  have  been  in  control  of  the 
paper  for  the  past  thirteen  years. 

Grace  City,  N.  D. — Ralph  Spink  of 
Melville  has  purchased  the  Journal  from 
E.  R.  Bradley,  who  established  the 
paper  several  years  ago. 

Waiipeton,  N.  D. — E.  S.  Cameron  has 
sold  the  Times  to  W.  E.  Spencer.  It 
is  a  Democratic  paper.  Mr.  Cameron 
was  county  auditor  prior  to  becoming 
owner  of  the  Times  five  years  ago. 

Saginaw,  Mich. — Seeman  &  Peters 
have  purchased  the  plant  of  the  F.  &  C. 
Reitter  Co.,  publishers  of  the  Post- 
Zeitung. 

Ainsworth,  Neb. — The  Star- Journal 
newspaper  and  job  plant  has  been  sold 
to  G.  F.  Williams,  formerly  of  the 
Gordon  Journal. 


ARMSTRONG,  COLLIN  ADV.  CO. 
115  Broadway,  New  York 
Tel.  4280  Rector 


BRICKA,  GEORGE  W.,  Adv.  Agent. 
114-116  East  28th  St.,  New  York 
Tel.  9101-9102  Mad.  Sq. 


FRANK,  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 


HOWLAND,  H.  S.  ADV.  AGCY., 
Inc. 

20  Broad  St.,  New  York 
Tel.  Rector  2573 


LEE-JONES,  Inc., 

General  Advertising  Agents, 

Republic  Building,  Chicago 


MEYEN,  C.,  &  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 


ANKRUM  ADVERTISING 
AGENCY 

Classified  Specialists 
431  Dearborn  St.,  Chicago,  Ill. 

GJENTHER-BRADFORD  &  CO., 
Chicago,  Ill. 


THE  BEERS  ADV.  AGENCY 
Lat.  Am.  Off.,  37  Cuba  St., 

Havana,  Cuba 

N.  Y.  Office,  nil  Flatiron  Bldg. 


THE  EXPORT  ADV.  AGENCY 

Specialists  on  Export  Advertising 
Chicago,  Ill. 

Dayton,  O. — George  1'.  Gilbert,  city 
editor  of  the  Herald,  has  resigned  to 
become  associated  with  the  Leipsic  Free 
Press,  as  half  owner  and  editorial  di¬ 
rector. 

Ampridge,  Pa. — H.  Lee  Goerman  of 
the  News-Herald  has  turned  over  the 
editorial  and  business  management  of 
that  paper  to  his  sons,  Charles  W., 
John  L.  and  Henry  S.  Goerman. 

“  Omar,  the  Tentmaker’’. 

“Omar,  the  Tentmaker.”  a  Persian 
play  by  Richard  Walton  Tully,  now  on 
view  at  the  Lyric,  is  a  welcome  relief 
from  the  tra-la-la  comic  operas  and  the 
depressing  sea  dramas  that  have  made 
us  tired  during  the  present  season. 
It  has  atmosphere,  action  and  undeni¬ 
able  charm.  Everybody  who  has  read 
and  admired  the  Rubaiyat  of  Omar 
Khayyam  will  find  in  Omar,  the  Tent¬ 
maker,  as  impersonated  by  Guy  Bate^ 
Post,  a  character  that  deserves  a  high 
place  in  theatrical  records.  He  makes 
the  tentmaker  stand  out  in  bold  relief 
from  his  environment  and  gives  to  his 
philosophical  utterances  a  new  weight. 
Jane  Salisbury,  first  as  Shireen,  daugh¬ 
ter  of  Omar,  and  later  as  the  Eril 
Banou,  possesses  magnetism  and  pleases 
the  eye.  The  play  is  beautifully  staged 
and  admirably  acted. 
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In  the  year  ending  December  31, 
1913,  THE  CHICAGO  TRIBUNE 
printed  43,676.27  columns  of  adver¬ 
tising,  with  a  gain  of  3,936.32 
columns  over.  1912,  its  biggest 
previous  year. 

This  tremendous  volume  of  ad¬ 
vertising  was  greater  than  the 
amount  printed  by  the  first  news¬ 
paper  in  New  York,  Boston  or 
Philadelphia. 

It  was  far  greater  than  the 
amount  of  advertising  printed  in 
any  other  Chicago  newspaper. 

It  was  45  %  of  all  the  advertising 
printed  by  the  four  morning  news¬ 
papers  of  Chicago. 

It  was  within  10,597.52  columns 
of  as  much  advertising  as  was 
printed  by  the  three  other  Chicago 
morning  papers  combined,  even 
though  the  total  of  these  three 
other  papers  included  nearly  4,000 
columns  of  advertising  that  THE 
TRIBUNE  refuses. 

It  was  77%  in  excess  of  the  vol¬ 
ume  of  advertising  printed  by  the 
next  Chicago  morning  newspaper. 

THE  CHICAGO  TRIBUNE’S 
gain  in  advertising  over  1912,  its 
biggest  previous  year,  was  about 
five  times  as  great  as  the  gain  of 
the  only  other  Chicago  morning 
paper  to  show  any  excess  over  last 


year.  The  two  remaining  morn¬ 
ing  papers  lost  a  total  of  3,843.45 
columns. 

In  circulation  as  well  as  in  ad¬ 
vertising  THE  CHICAGO  TRIB¬ 
UNE’S  record  is  noteworthy,  as  a 
comparison  of  the  statements  to 
the  Federal  Government  show: 

Government  Statement  Daily  Sunday 

Six  Months  Ending 

September  30, 1913,  253,212  366,918 

Six  Months  Ending 

September  30, 1912,  220,500  304,325 

Increase  -  -  -  32,712  62,593 

Those  familiar  with  THE  CHI¬ 
CAGO  TRIBUNE  and  its  policies 
know  that  the  overwhelming  su¬ 
premacy  of  this  paper,  both  locally 
and  nationally,  is  due  to  but  one 
cause — Service. 

Through  the  News,  Editorial 
and  Special  Feature  Departments, 
Service  to  the  readers. 

Through  the  Advertising  and 
Promotion  departments.  Service  to 
the  advertiser. 

To  its  readers  and  its  advertisers, 
who,  in  appreciation  of  THE  CHI¬ 
CAGO  TRIBUNE’S  service,  have 
given  their  support  and  patronage, 
we  extend  our  heartfelt  thanks  for 
this  the  most  successful  year  in 
our  history. 


dljtmgc  Qtrtbtme 

The  World’s  Greatest  Newspaper 


(TVade  Mark  Registered) 


